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Welcome to Sports Business Japan 2019 together with Stadia and Arena Japan 2019 at Saitama Super Arena! This
is our fourth event for promoting sports business market as well as stadia and arena industry in Japan. From this
year Japan has three big international sporting events every year until 2021. The first one, Rugby World Cup 2019
which started in September and the final match on November 2nd has a tremendous success and it became a
nationwide fever for general sports fan. We expect more excitements in 2020 Olympics and Paralympics and World
Masters Game in 2021. We believe that our event can contribute to stadia and arena industry through new ideas
and innovations as well as in the sports industry.

Hiroyuki Sugano
President and CEO
Space Media Japan Co., Ltd.
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2019 11819H () 10:00~18:00

20194118208 (7K) 10:00~17:30

KARIT 7)) —FHER Y 7—HEF: 11818H(8) 13:00~17:00
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19th 10:00 - 18:00, 20th 10:00 - 17:30

% Stadia & Arena Venue Tour :Nov. 18th 13:00~17:00

% Networking Reception:Nov. 19th 18:30~19:45
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Exhibitor List

Saitama Prefecture

Maishima Project

Saitama Sport Commission

Saitama Arena Co.,Ltd.

Water Stand

KUME SEKKEI co.ltd.

molten Corporation

tohgashi co., Itd.

Saitama City

SATO KOGYO CO.,LTD.

N-SEATING CO.,LTD.

Japan Society of Sports Industry
BRIDE

NISSIN EX. CO., LTD.

NEC Networks & System Integration Corporation
Chubu Co.Ltd

Yamaha Music Japan Co., Ltd.

NEXO

Yamaha Sound Systems Inc.

Green Sports Alliance

SHIMIZU CORPORATION

Being ALIVE Japan

Entertainment Committee for STADIUM+<ARENA
Panasonic Corporation

Yamashita PMC Inc.

NGC Corporation

TANITA corporation

PS Company Ltd

TOHATA ARCHITECTS & ENGINEERS

CSI SOLUTIONS CORP.

ITOKI CORPORATION
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Takenaka Corporation

KOTOBUKI SEATING CO., LTD.

TAISEI CORPORATION

NIKKEN SEKKEI LTD

MLJ, Inc.

ENLIO JAPAN / SENO Inc.

Kyoritsu Densyo Co.,Ltd.

Toyo Green Co., Ltd.

Kinki Nlppon Tourist Metropolitan Co.,Ltd.

TODA CORPORATION

Terraplas

ELAN inventa

Sports Business Japan 2020

Signature Systems Group, LLC

Natural Grass

d&b audiotechnik Japan K.K.

OBAYASHI CORPORATION

Azusa Sekkei Co., Ltd.

AGC Inc.

codience

playground Co., Ltd.

Sportip, Inc.

TimeCapsule Inc.

KG-Sport

REXARD JAPAN Cp., Ltd.

Rirry ME Holdings

MOJ Co.,Ltd.

CUVEYES
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BERFEA/NRN—Yay)—4F—-XBR 70O 7L (Saitama Sports Start-up))

E-mail : a3770-03@pref.saitama.lg.jo URL : http://www.pref.saitama.lg.jp/a0803/iltp.html
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MAISHIMA

FRBSIET

EM70O 7k / Maishima Project

E-mail : info@maishima.osaka URL : https://maishima.osaka/
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MAISHIMA is a 220 ha reclaimed island located in Osaka Bay area just north of YUMESHIMA where 2025 Osaka/Kansai World EXPO will
be held. MAISHIMA PROJECT consists of 3 professional Sports teams active in Maishima, namely, Osaka Evessa (Basketball), Orix
Buffaloes(Baseball), Cerezo Osaka(Soccer) and Osaka City Government.The project promotes various sports activities in Public Private
Partnership format.Our main activities are to organize collaborative events with professional sports teams and dissemination of
information about sports activities and tourist attractions in Maishima. Also, we promote sports industry by creating new value addded
businesses based on collaborations between companies and sports teams. The joint project by 3 different professional sports teams
collaborate on common base is one and only in Japan.
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Saitama Sport Commissiol
—RRAEEA
SLESR—WI=wIad

—REEEASWEERAR—YQZv 3> / Saitama Sport Commission

E-mail : support@saitamasc.jp URL : http://saitamasc.jp
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Saitama Sport Commission (SSC) is the association which is established for the purpose of promoting local sports and revitalizing the
local economy by attracting, holding and supporting sport events to expand the exchange population.

We are making our city which is recognized by the world as “The Best Sport Advanced City in Japan” and “Sport No 1 City” with Saitama
City.
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SAITAMA
SUPER ARENA

HRELSWecEF7 V-7 / SAITAMA ARENA Co., Ltd.

URL : https://www.saitama-arena.co.jp/arena/
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SAITAMA SUPER ARENA is the largest multi-purpose arena in Japan that can accommodate up to 37,000 people. The "Main Arena" is
ideal for music events with a capacity of 20,000 people, indoor sports and martial arts, and the "Community Arena" with a size of 7,500
m can both be used together as one or individually at the same time. At the TOKYO OLIMPIC GAMES, it will be the venue for all men
and women basketball games. It can be accessed in about 30 minutes from central Tokyo with one train. An easy-to-view auditorium
layout, a comfortable acoustic environment, a ceiling that divides up and down, and a floor surface that can accommodate large trucks
are the convenient facilities you can utilise at the best arena for holding indoor events, and grand events are held daily.

WATER STAND

I A—5—R57Rix&$t / WATERSTAND Co., Ltd.

E-mail : kikaku_member@waterstand.co.jp URL : https://waterstand.jp/
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"WATERSTAND" is a water server directly connected to water. Rather than buying water, it is a service to rent a server to make water.
We can provide delicious water at low cost.
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KUME

SEKKEI

BRELAKERET / Kume Sekkei Co., Ltd.

URL : https://www.kumesekkei.co.jp/
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KUME SEKKEI has designed many facilities for sports & entertainment. We provides not only architectural design service but also
business planning, project management, cost management and construction.

melten

HXStEILTY / Molten Corporation

URL : https://www.molten-b-plus.com/
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Space Media Agency
’ tohgashi

HX&tth—4> / tohgashi co., Itd.

URL : https://www.tohgashi.co.jp
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We are Tohgashi, a "Space Media Agency". We have been appearing in events for over 50 years. We offer services for everything in the
event industry and the highest quality all over the world.
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SLWW=Xm / saitama city

E-mail : toshi-keiei@city.saitama.lg.jp URL : https://www.city.saitama.jp/index.ntml
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EmIEHKRR% / SATO KOGYO Co., Ltd

E-mail : SKIP@satokogyo.co.jp URL : https://www.satokogyo.co.jp

BTG REERELVCERRE Z2F— TR BEFRERED IS5 R EICED A BE - RO DREGRZEREDRIE. 2L
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BZREEDTYRIN— " F—EHELTEDET,

Expounding on Sato Kogyo's guiding corporate philosophy of 'Total Project Excellence', we have strived in years past to enhance
customer satisfaction, build safe, secure and comfortable spaces and develop high-quality social infrastructure.Going foward, we
remain dedicated to placing our customers' interests first,responding to society's needs,maintaining excellence and being a good
partner to high-tech service organizations.
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N-SEATING

E-mail : overseas@nseating.com URL : www.nseating.com

¥4t D N-SEATING (&, 7 LAOEY IS — N ATV T LY— N ZFOMDY — LR DOELERETT, BAPEMEIETE<LD 70V
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VOREENMENTWDIATY 3 VHLEBH D E I MOBREMILICIFENATS 30T,

We, N-SEATING, is a leading manufacturer of telescopic seating, stadium seating and other seating products. We have experience of
many prestigious project in overseas and local market. (FIFA World cup / Asian Games / Winter Olympic Games / FINA World
Championships..etc) Especially, our telescopic seating has many superior options with high end functions, such as operation by smart
phone and other safety options (video surveillance by a smart phone and other detecting sensor options), which other competitors do
not have.
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BAAR—YEZEZESR / JAPAN SOCIETY OF SPORTS INDUSTRY

E-mail : jssi@spo-sun.grjp  URL : https://spo-sun.gr.jp/
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7y Rtk{=4t / BRIDE Co., Ltd.

E-mail : info@bride-jp.com  URL : https://spo-sun.gr.jp/

BRIDE(ZUvYR) 75V R T BBERADY — e BIELTEX VA GEF I BRAE LT RY ITPL-TU—FEIFO—I> e-Sport
‘DY —MERELEALTVET BRPIFMHCEDETARY vILBY—heBEIDLET,

"BRIDE" brand, we have manufactured seats for automobiles. In recent years, we have developed seats for stadiums and arenas and
seats for e-Sports as a new field. We will create a special seat according to your purpose and preference.

NISSIN EX.
Seating System

HARL=v> 241U 2R / Nissin Ex Co., Ltd.

URL : http://nissin-ex-seating.com/

ZYIVAI R REICOIAERARDAMHMERREZLE A TEORBEER OBHDY —T VI A —A—EREL BROEESF
ICSBRWEH2RBE LR ZBRUcERZEREITLET, BIS BEHER AIR—VERBETTHAWRIT2 S ESKRBRERE R
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NECRYYIRTA

NECRYYVIR7AL %=1t / NEC Networks & System Integration Corporation

E-mail : n-aikawa@nesic.com URL : https://www.nesic.co.jp/
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The future stadium and arena we think will require a role that spreads throughout the region and is activated. We will provide support
using advanced technology to make customers feel “want to come again”.

B Exhibition service (planned) - "Space sharing service" that connects distant places - "Seat-to-order system" that allows customers to
order food and drinks from stadium / arena seats - "Space shooting & 3D content distribution service" that provides promotional
content for facilities with a sense of reality. In addition, we will introduce our case studies. Please drop in at our booth (Event Hall D-2).
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#=X&ttF 2177 / Chubu Co., Ltd.

E-mail : info@yourchubu.com URL : https://www.danketurf.com

L FTEDERE R - BT BB - BREZEET2T VAN T TRET S TURF PRODUCE COMPANY TS, JILTHDEEEE£%IZ0
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In this booth, we will show you another turf and the Tif Grand that was introduced at the Kumagaya Rugby Grounds and Tokyo
Stadium, which was the main venue for the Rugby World Cup 2019 Japan Games.

@G YAMAHA

Rttt vN\ZI1—IvoII v/ / YAMAHA MUSIC JAPAN CO., LTD.

URL : http://www.yamahaproaudio.com/japan/ja/

(BR) PRN\Z 21—V v Iv/)E PRIVERSHD100%HE ICLZIRFTEE T 2013 £4 BOFIILER. BARENOEFIRICE - B
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V== UTARDEDENBESLDOBKICIIDIEEZBIRLTVWET,

Yamaha Music Japan Co., Ltd. was founded in April of 2013 as a sales agency fully through investment by the Yamaha Corporation. We
hope to enrich people's lives as a best solution company that provides a solution business that solves various customer issues and
comprehensive ways to enjoy "Sound and Music", through supplying products and comprehensive services related it.

_E-1
NEXO

NEXO / NEXO S.A.

E-mail : info@nexo.fr URL : http://nexo-japan.com/

NEXOIRZAA =T ADHDBTFICEWTL0EDESR Z D, 77V A ERSR E U RBROEBEAAE—D—X—H—TF . EHWM >IN
— VTV RBT AU ZUTERRNBED DD DR KN BEEELTCRAYYR R TIVR PATAVIR - ATV TLART YR - O—F> - F
YORFIVR—=LARN =LA BHAY V7L EUH BROAR—VREICEHUCEEERNAEBEZRHULTEE U,

NEXO, established in France, is a world-leading loudspeaker manufacturer with 40 years of experience in professional sound
reinforcement industry. We have represented the pinnacle of innovative, convergence-inspired design and advanced manufacturing,
delivering outstanding sound quality and long-term reliability in the modern sports environment, e.g. Stade de France, Ibrox Stadium,
the Roland Garros Stade, Nogoya Dome, Sapporo Dome and Toyota Stadium.

& YAMAHA

YII\B OV RIATLKIRE / YAMAHA SOUND SYSTEMS INC.

URL : http://www.yamaha-ss.co.jp/

PRI OV RVRTLMR) BRI VT - FBEEREAR— YR, BB REOREBICEVWTRBEREEVATLZRETZ TV YUY
SH T HBEIRTLADHF G I ART. INS6—EO AR TET B> TWET LD IEENSER UL/ V/\T BLBERHEN
SHESNEFEZHEIC. KEBICEWTEERMZREL EVWLIK BEE HEEORWEEV X TLAZERRHUET,

Yamaha Sound Systems provides advanced sound systems for stadiums, arenas, halls, theaters and other type of large spaces. We
undertake planning, construction, and maintenance of audio equipment for numerous facilities in Japan, as well as developing and
manufacturing professional audio equipment. Our systems are easy to operate and provide consistent high-performance sound.

GREEN
SP&RTS
ALLFANCE

—REBAEEANT) = AR—Y 7> [ Green Sports Alliance Japan

(N TV—YAIR=Y T AT VR $ . BETHIHREREAMECES KBRS RENARENROARREELD FBN 1727 (1R
) EOERAR T HARF AR RAREELIE L CWRHFER—XIC U BREERREARAMTEBZRARE L TWET. KA RAIC
BINDARREYE RN 5 & T NEZORIEEE. N— 7 RBEITICEIF WK DHRST — RO AL DELDRERE
BOIDOENS  DOREZEBIET OV Y M UTBRAINGAGEZ LS EIF & Ufco RIR—Y DS DFT LW\ AT REAL R (RR—Yx
SDGS) NDEHN 7V avELUTIDEATEDET,

Ultra high vacuum and high sensitivity gas analyzer based on a patent acquired by the Japan Atomic Energy Agency. Aspiring to
visualize the "Wellness of Mind" by the new project called BRAINGAGE.

"
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SHIMIZU CORPORATION (@)

SHIMZ

BkERENR1L / SHIMIZU CORPORATION

URL : https://www.shimz.co.jp

BRI AR—YEVRRICEHE UTe F — L% R U BB EREN S5 IR AT —LDWRE ML STE, e TEHE, R T OEE, TR)LF—
P—ERE T BETAIILERITOID/IN— M —E UTRERE—HEIC BEZTV BEZERLTOKZEZBIBLTVWED,
UHT—ITIFER 2020 AV EY - IGUVEYIBRRERS. S E—FRARYITLARIITLARE, BEREHRESOELIESFICDUL
TTRNMWELED,

NPO;iEABeing ALIVE Japan / Being ALIVE Japan

E-mail : info@beingalivejapan.org URL : http://www.beingalivejapan.org

NPO ;& A Being ALIVE Japan (&, #igi#t O TRBESEZVNEE T 2IEHDENXE. FX 22031 ZTrDRIEZBEMIC. RE
BERBORAR—YF—LAAFEETEAMMATES ZBEREE U TWET UEE . REEEFOIEENF—LAD—BELTAFAL. EH
HICHEEPHAEZEOF —LEBICEMUEIIRE £TIC B U—0U37%EE08H.J V=0T RERMF—LPREAR—YF—LHEE
ICBBEILTHRD, 2EICEEEATEZIEZBEBULTVWETNPO. 77 ZDHFEREBLF —LFBCAYITLNTTES 'AR—YxSDGs
TOBHEZBNUET,

Being ALIVE Japan is a nonprofit organization that connects children facing serious and chronic illnesses to sport teams, creating a
network of support and promoting independence that leads them to the best childhood experience. In the TEAMMATES program,
children are officially drafted onto the team, and from there, children would attend practices and games, events as a teammate. In
these three years, we have matched children with professional basketball teams and soccer teams, amateur sport teams, college
athletic teams. Our goals is to become nationwide program in supporting these children and forming life-changing outcomes. We
would like to introduce our impact and innovative actions to the SDGs by using the power of sport and teammates.

ECS

|||||>

—i%ttHi% A Entertainment Committee for STADIUM+-ARENA (ECSA)

E-mail : info@ecsa-japan.com URL : http://www.ecsa-japan.com

RIITPI-T)—F BT 2 FEERICEI BRERXNICCHRASHEICH I 2R EEZNS,

Panasonic

NFY v %=1t / Panasonic Corporation

IKFYVZYIT—ATIE EF 2V TAEIVI—TA VA RD2DODYV =V TEM Y a—YaVEER UET, EXalT«V—rTRAE
RECERIAFED T« —F5— YV ERIMVATLIEIVI—TAVAYN V=V TIRBER OV V5 —IC&B 2207 — 1 & FRiDic
TEPMEERITEBRUETD,

Panasonic Booth exhibit solutions in two zones. Security zone exhibit "Deep Learning Face Recognition System" to be demonstrated at
this exhibition. Entertainment zone exhibit "Mini Theator Corner".

H%=X£4tILF PMC / Yamashita PMC Inc.

URL : https://www.ypmc.co.jp/

T PMC E7AY I MRIAVRNPM)/AVRARNZ 723 IRRIAVNCM)DY =TT o)X= —& LT 20 ELEDRENHDE
Fo AR—VHER T AGEER—)L/— 0. 75V MNP MEER Y IT LA(BE-RE).JFA BT —ILR ABFRABLSBYYH—A5IIT
L SAGA Y54 XN—0% kit REZR—YREERDRBETRIAY MNEFHITTOETIUT PMC (& MR BRI EE ST Hnisix S
ZA B SESELREEOWRELIT NS AR—VIRBICEMUET,

Yamashita PMC is a leading company in project management (PM) and construction management (CM). As a “Facility Strategist,” We
provides management solutions to translate Business Strategies.
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BXE&tIT XY —>— / NGC Corporation

E-mail : kawakami@ngc.co.jp URL : https://www.ngc.co.jp

LTI TEARDAR—Y Y —VICRWTEEE B E - KISEDETOEKICTERWLE TS & OGN ERELZERAYY
21—V DEAERET ECTEWLEEET, INTORRBICEVWTE BHNAREEEHELTED BEEE="7O0TRITNISRIETER
WEWSAXA—=YEIE EIRTES TIRIEN TE HRNREL P —ERDRENIREE BB ER I THDE T, RY I T LBEEK.
2R —VEEREEHNS ZR—Y AV TV VEERT R LSRR BOEEEER AR ET HRLALRE BEROEYRRY—VicT
SERWLREITRHBTTIEIVWET,

At our booth, you will see demonstrations of product solutions using the latest video technology that can be used by all operators, and
even players in the Japanese sports scene.

G4
TANITA

HX&1t~4=4 / TANITA Corporation

URL : https://www.tanita.co.jp/product/g/_MC980NGO9A/

-5 =5 RIVFEIFEBUAERET MC-980A-N WindowseiE#iIc kD 1A THE R E  EEERB UI6ARESARYIETIL. 7 AY—hk
Wo—RDA £TC.AVTAYa VI EBONEATATLATY,

-5 =4 BIRABPERKE #P 75 —LA TT-562 BERIFEE 2 A B - BEEX T THMEZ 2 BIRABPEE K. WBGT B BFHET
PHigstERMSE L. RAR—VEBRORNENKICSHEREITET,

+Body composition analyzer model MC-980A-N

Future genereation body composition analyzer with high accuracy and multi function.
+Wet-bulb golobe temperature indez meter TT562

To prevent of heat stroke

E—IX%kAK# / PS Co., Ltd.

E-mail : info@psk.co.jp URL : https://ps-group.co.jp

7U—FENAORERBRHSER PS HR-C

Heating & Cooling Radiator

SO A4 5% 1B jr

TOHATA ARCHITECTS & ENGINEERS, INC.

HX L RMEREFFR / TOHATA ARCHITECTS & ENGINEERS , INC.

E-mail : contact@tohata.cojp URL : http://www.tohata.co.jp/

RMZESHAE 1932 FRIZELLK. BESRICERICMEGSEREZRE U BREVEEH/ELTCALEE DT HREPEHHIRROD
BIEICHRDHATED XU WD TH HE KD AR—YEEBROEMEIE, B e/ v/\UEERLTRRICEILic = —X Z R ICRRE
IERBRUTWSKEKITNZBBERICRBOTWEW elRTHBIEBRELTE DT TSRO BESTDIFICH BRI TR BFZEBZSY
—EZER HUTCHROERICOERUL TRV T,

Since the foundation in 1932, "TOHATA ARCHITECTS & ENGINEERS" has been keeping on engaging sincerely with customers,
integrating experience and wisdom, and working on the creation of architecture and urban environments which are able to enrich
people. Among others, we pride ourselves on the fact that the achievements of many sports-related facilities are the result of our
technological capability that can accurately reflect plugged-in needs in the design, using our accumulated know-how, which our
customers recognize. We will do continue not only to respond to expectations of our customers but also to provide services that
exceed their expectations and to contribute to the development of society as well.

__H-3
SCSK

HHAEHCSIVYU1—2avX

#HRXE#CSIVY1—>3>X / CSI SOLUTIONS CORP.

E-mail : csisol_salesinfo@csi.cojp URL : https://www.csi.co.jp

FEIRLAN ZFH TV AR TFHER Xy > 2 PicoCELA

RS ERPIEINIC LD REREROBERTENH U <EFLANDOBAZFHDH TV T U T OEFL O — R ERLANEOEEZ B IC
AT BV 2 — 3T,

LANECIRES D ZAZEIC L, DX MIRICEBUE T

HRRIBYF 2T 3V TERLAN ZEEZRSICKRIRTERT

TV =23 OEHENTEERAE. TyY AV E1—YELTCOFBEEHIETY

"New Generation Mesh PicoCELA" for those who have given up wifi Reduce lan wiring and contribute to cost reduction Wireless LAN
space can be easily realized in various situations
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777
222 ITOKI
777

&t h—= / ITOKI Corporation

E-mail : CS@itoki,jp URL : https://www.itoki.jp/

ALt b —F Tl MBE A SRERIC T B 71 AN IE, M B B D EBA (—E ChHLEITHVET, Sk WA
PESL TR T A RO RFESEAEA YT T, CEARENICES T 5REEEICIENEE> THUE T, > THERT
B D OBETHEN TV EVS T BICHREICE BUTE EBET 3. (91755 < - BRAT IO — R VR CHEN - OZE
EY AP LET,

We belive that creating an office that makes us healthy while working is an important theme to enhance productivity and corporate
value.

A ESS

We customize solutions.

Axess Japan k&%t / Axess Japan K.K.

E-mail : japan@teamaxess.com URL : https://www.teamaxess.com/jp

Axess (3 HRE)—FI2RBEBLUTVLRAEBVRTLTONAZ =TT F—AMNTOEHTIHBE S HMRITED RSP R— b
YT = THEBRRICTHRBWVRIIR Y —EREBRBIITLET RZITLPT =T D ANRIFEEDIZH. A 22— T 11 AT DAMtHE
FYVRATLEDREEATRETT, T TICELDBEBRRICHBEV VRV TWAIRERFERRIC, 7OV b EICARZ LY ) 2a—2aY
HETRMOELE T, Axess 1& BFIG/N\— R 7 ERFEIHDY T IV T7EV1— IV T . H5ENFICEVTEBERDCTELEICE AL
EX

Axess is one of the leading solution provider of access management and ticketing systems. With our production facility in Austria and

worldwide sales and support locations, we have all the necessary resources to be able to serve our customers to their full satisfaction.
Our standardized interfaces to third-party systems enables to connect the existing ticketing system of individual stadia and arenas.

®

IXPASS

IXPASS (12 RIXR) / IXPASS

E-mail : info@ixpass.com URL : http://www.ixpass.com/

IXPASS (17 RINR) IEFBVBERR—YRIBHRAT > RTT,

ZL DY TTR)—bDAHRITERENTLTNBAMLBNFLNCAALET. @Y 7NOAD/NA ARY I —h @AKR—Y v H—
ECREBLE T, AR—VREEEER DV EIRO THSSHE T IXPASS (1T RNR) FRAR—VE&iEA—H—EL T ESERRED
BRERST, B EEEEF > C MR OBRERCRERT. MEEEOE LtEZHELTEX L,

Highest quality sport lockers and best equipment storage for your team!

* Refined design IXPASS sport lockers provides the best environment for athlete with pro-level design.

* Excellent ventilation Our sport lockers feature open shelves, large openings with proper air flow to help your uniforms, shoes,
protective padding, or other equipments dry faster. It is made for lacrosse, basketball football, baseball, ringette, and soccer
equipment.

* Custom options Our lockers are fully customizeable. Choosing from wide range of colors, sizes, personalized nameplate, logos to
match your team/school/clubhouse the options are virtually endless.

EhepEEhE Bkl

¥ TAKENAKA

=4t 1P I#E / TAKENAKA CORPORATION

URL : http://www.takenaka.co.jp/

YR RROEREHIGEL HRICERT 512 EZERE LT AIIILER BEEZEEL L. 5V PR -0 L5 58 % < DBFEEF NI T
EELIe F— L A2V TLIKEWTEH BADE KRR R 2 V7 LIRR N — L%t SERMICHZ OREHHVE T, FEEICHE
IREDEREZ ZE0DEA T ET —JELSERGEHNEONE ARV T L7 —F1ELTCREI T LT —F B RELENED
NHF BT DEAPFE FHLOMIIMBE BN B EEBNALE T, TR IHEDEETY)

With the mission of “Contribute to society by passing on the best works to future generations”, we have specialized in architecture and
have worked on numerous landmark buildings, since its founding. Regarding Dome and Stadium, we have many works throughout
Japan, including Japan'’s first all-weather stadium “Tokyo Dome”. Continuing from last year, the theme is “To Make the Best Moments in
the Highest Stage”. This time, we will show you the technologies and methods that will enable the stadium arenas to continue to be
used for a long time, as well as new added value and attractiveness.

KOTOBUK] SEATING

IARNTFV—T12 7R &1t / KOTOBUKI SEATING CO.,LTD.

URL : www.kotobuki-seating.co.jp

HHE1914FERIEDRHEREA—H—TT A RADINTFIELCERNEEDRIG SAR—LEEBRE LI RZIT LT ) —H EFahk
FRERGE ARERRT HHRAGERE-BEMICE O CEE L RE REL 75V AN AV Y AR—ILI L=V 7 BB EED
TIV—T 2z BCTCZOMASTIE MRICLDOTVET,

Established in 1914, Kotobuki Seating is a pioneering manufacturer of furniture for public facilities. Japan's foremost provider of seating

for theaters, cinemas, arenas, and stadiums as well as furniture for classrooms and lecture halls, it is also active worldwide, with
affiliates in the U.S.A.,, UK, France, Vietnam, Singapore, Malaysia, Taiwan and South Korea.
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Hern vy Biwkd

KEEZHRNS4E / TAISEI CORPORATION

E-mail : https://f.msgs.jp/webapp/form/10878_kcq_14/index.do URL : https://www.taisei.co.jp

KRAGERIGAR—Y MR D/N\AF =7 E LT BELHRE S Z L CHBZDIER D IICBBEL TEWWE Lc, ZOBoTc MRZEICR
HRBR I T LT ) —F P ARV ERKICLIEEE DWICREFY )1—YavETREVLE T, 7V Ey Y- N\SUVEYIERR
2020 REDAA VR CHAHEUFHIGM DALY T LIBBEGBTENZE T, AfcbIEZ<DALDREEHE TEDMRD<
NEEBAAZERDRZRTDMFDAZI 1 = T4 D%EBFEBAR—VHE R IKWEEZZTEWWE T, HERDIBABREICDOVTESTK
FGERRIC THERRSTEE LY,

As a pioneer in sports facilities, Taisei Corporation has participated in planning and construction of numerous sports facilities,
including the former and the new National Stadium (Toky02020 ). Based on the knowledge we have acquired as one of the oldest and
largest General Construction Contractors in Japan. We provide optimal solutions for state of the art stadium, sports arena and sports
oriented development. We will continue to support the creation of sports facilities that are the core of local communities where
multi-generations interact, as well as the facilities where many people gather to share their experiences. If there is anything we can
help with your challenge, please do not hesitate to contact us. We would be glad to assist you.

NIKKEMN

NSt AEEE / NIKKEN SEKKEI LTD

E-mail : global@nikkenjp URL : http://www.nikken.jp/ja/

BESRFHE BROR R HH T P U BLOTSICBEY 2HE - BB AV YL T VT EBETSTOT71y 3 F IV —ER - 77— LT, 1900FEDAIZEL
R ERAI504E 25048, 25,0004 LD T AV Ty Mbho>TEE Lz, Fhfe 5DEZ R LTEXPERIENCE, INTEGRATED JITIE, S ESICALDIBLNTIEAL
HERBET 1V OEHRERNTOCRENADSNTVE T, 75177 FOBVNPRERIC, BEY IL—T D EE G FPIMELERLRBREEHEDEHTLET,
HMADALICEDGHREBEEZERBIFLTVEET,

At Nikken Sekkei, we take an integrated approach to our projects as a professional service firm. Across all in-house disciplines of architectural design: urban
design, research, planning and consulting -- our teams work collaboratively to deliver better solutions for clients. We embody the Nikken Group's philosophy of
"Contributing to society through work that offers true value". For over 115 years, we have been creating better environments in response to social demand and
the needs of our clients. Since our establishment in 1900, we have completed more than 25,000 projects, in over 250 cities, across 50 countries. We proudly work
under the expression "EXPERIENCE, INTEGRATED", which shows our determination in breaking new ground in environmental design by meeting and furthering
expectations. We design solutions and environments that create truly meaningful experiences for people and communities around the world by integrating our
accumulated expertise and knowledge with that of our clients’. The world faces a variety of challenges: reducing our carbon footprints, living in harmony with
nature, securing safety and peace of mind. These have deep relevance to architecture and city planning, and we are conscious that Nikken Group must play a
greater role in the future of everyone.

We Make It Happen

#HREH#MLI / MLJ Inc

E-mail : info@musco.cojp URL : www.musco.co.jp

TAYHATRAR—VBBDY L7 8EEFEBMuscoDFFRIE, —TTEICL Y X NP —ZBATHE DY b O—)L T BB BF-BE
ANDEZXLEDNDECHRRICEFLP T VERAREN110AEU L TROSN. BED ST E—HRAKGEREDAREETRAINT
WET EHE CE BREPBUREDEI VAT LTRIBE LA T IV IICEI KRV IEBOTESZBRAZ I T LT ) —FT DRI}
BURLE T RANY TR ANV MRIBTRBICAT—RAZFIEL T IV 2T AV AV MEZBHB T HDERHEITVE T,

Since 1976, Musco has dedicated itself to the design of sports lighting systems globally. Through years of research and innovation, we
contribute to bring your venue the best lighting environment.

L-1

K's

Trinity

IVUAJAPAN/E/—tx&%t / ENLIO JAPAN/SENO Inc.

E-mail : info@ks-trinity.com URL : https://ks-trinity.com/

ITTFRER

HREEOREMEIF ) T HLTDAR—YHRNEREIF L LET,
REDINTF—IVAEEHHL BERDAR—V ZIREE 2,
RBEGHEELRETTREEZ TN TDAl!

L-2

y Mera Group Corporation
Ler FEIXBIR

&1t #£IIEHE / Kyoritsudensyo Co., Ltd.
E-mail : fk-led@nag.bbig.jp URL : https://www.fk-led.com/

FhrebofEmidE"ED DY,

MR BRI, LED FRAARRE DA X - BAIBHRRA D X R — Y ek HRRA BB BRI E DIRE & L, 55T W & - FRICBH TV E T, SEL
HEYT D8RG AO7R— 18388 7 Z X O— MARA, CORRER Z<LOREEFE R A7 R—FiE 7OFRF v THITE
MARBDBVET, £ BBAICOVWTE BERAR—VER BRI > CBYIRBASENRETHY FABIE —RH 5T X —hETD
TLAV—DBRBEICERTEDRAR—Y DX BREETRELET,

Our mission is “Manufacturing”. Kyoritsudensyo Co.,Ltd. makes proposals for disaster prevention / crime prevention lighting for LED
lighting fixtures, sports facility lighting, road lighting, etc., and strives to design, manufacture and develop. The products to be
exhibited this time are scoreboards, floodlights, and tennis court lighting. Each product has many achievements, especially the
scoreboard has been delivered in professional baseball campgrounds. In addition, lighting needs to have appropriate brightness for
each sporting event and competition, and we propose a lighting environment for sports where players from general to athletes can

concentrate on the competition.
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_ RiFJ)—rkxR&¢t / TOYO GREEN CO., LTD.

URL : https://www.toyo-green.com/

BES VI BARLOERTIT7ERERT I ELELZBRUGRISNE U,

ZIWS40FL EIChED  ZEFBOZKREICHITEAEZBOEMLEL VU EVA—VREF TCOZEDIPM (BEEE) ICEND AT
TWEY, SHTIF. 2008 % B2 ZEDEMIRCENERAERRLU. ERDBZFHFO>TVET,

YR E FTFT SR TIEEANDZ—RIIGZ BBICRRB U ENREE SULERICEMTERREL LT RERELICSHHRITLVE
FE>TWEY,

Toyo Green is a full service company that specializes in promoting integrated turfgrass management. Founded in 1969, we have
contributed to the management of turfgrass and the benefits of turf in the environment of Japan. Toyo Green offers our customers the
highest quality turfgrass technologies in cooperation with leading global institutes and companies. Our experienced staff can provide
the products, services, and technical assistance necessary for growing healthy turf and producing beautiful greens.

HRetaSAARY—Y X NEEE / Kinki Nippon Tourist Shutoken Co.,Ltd.

E-mail : tate941036@mb.knt.cojp URL : https://www.knt-metro.co.jp/

NESEAY — U NS EE, . ENE M OR AT TBBKNT-CTR—IL 7 > 22 FOEME T 721 TF, et 0
- s A5 BARITIES E & D FHRAT. HERRIT. AR NEERE BADRS G O —/ UL T, et AR — Y B ERADRS <
IEXEIAY— VR g7 o SEEERD > TED. ER20204 U Py I DA T4 S LIRITH — B R/ — hF—THBDET,

HARMAROEY ) 2 FEHE

Kinki Nippon Tourist Kansai Co.Ltd is a Metoropolitan area company affiliated with KNT-CT Holdings, the second largest travel agent in
Japan.

FHEFZkNS1 / TODA CORPORATION

URL : https://www.toda.co.jp

FHESUARL G FARINZRAR—YEARY N EZE U ENRIEABR U7 —F 2 RELET, B@AETRIET Y —F High-Grade MidSize Arena; D51
BCBRAMRT ) —F T =)Ly T EICA VI Ne5 22K BBREZBRL. AIR—YOBERBERIFTTDEET V1, SHMRECLERERICNIGT S
TLFIDIMEERF TR R, BREOEFRICTHBRWLITRIREZ T —RICTBNLET, "High-Grade MidSize Arena,: %< D7) —FEEORFEZH DR

EERHMRAET 57000~ 12000 DB MEFRET ) —F DRE BVWAEE A VU RILEZ S 57 ) — T 2 RBEERFEBIEZE R U TR, Bit. Z4FIC
LDRRABIRENFIRE.

The proposed arena can mainly hold sporting events and other events securing time for a healthy and rich life. The first step of “High-Grade Midsize Arena” is

elliptical shape arena, called “Oval Ship”. The shape of arena can give an impact on townscape. The structural design of arena can make you feel elation and
expresses a dynamic image of sports. The structural frames have flexibility handling a variety of scales and operations. High-Grade MidSize Arena: Toda
Corporation has many experiences of building arenas and proposes a high quality midsize arena of 7,000 to 12,000 mi. It was developed pursuing quality with a
highly economical rationality, versatility and a symbolic image. A variety of arenas can be proposed depending on building sites and conditions.

BIRcDRI I TLNAREICEZ BN THD I EEEDRS, HIRcOEY FREDTHDHE—DIFRTEIS Terraplas TF! Terraplas BRiF SEKOBRERELZBEY
BEDSRET DICHDHE—DY )2—2 a3V ELTELRBHENTNET, XYV R M-1 25N T Terraplas D& RcEEDKSICBITH I ENTEIIVEERICELE
S>TLIEE W,

E-mail : enquiries@terraplas.com URL : www.terraplas.com

If your Stadium is to be truly multi-purpose the only solution for your pitch protection is Terraplas! Terraplas is to Turf Protection what Hoover® is to vacuum
cleaners and Kleenex® to paper tissues - with good reason! There is no compromise on quality or performance — with Terraplas you KNOW you have the Best!

ferl'CI |GS Terraplas systems last over 30 years — FACT! No other product can match this proven lifespan. No matter what event or where it is hosted, Terraplas products are

WWW. terraplqs com universally acknowledged as the only solution for successfully protecting your quality grass from hordes of people, stages & heavy equipment. To ensure we
provide the very best solutions for our Clients, we maintain a consistent approach to research and development, resulting in a comprehensive range of high
specification products that exceed customer requirements. Don’t compromise on quality, insist on genuine Terraplas! Talk to us on Stand M-1 to discuss exactly
how Terraplas can help you. Terraplas is part of the world renowned Justrite Safety Group — comprising world famous brands including Checkers Safety Group's:
Yellow Jacket®, Linebacker® and Guard Dog® cable protectors, Hughes Safety Showers, Tufftrak® Alturnamat® Versamat®, Trakmat® and terraroad® ground
protection in addition to Wheel Chocks, Outrigger pads, parking aids, Notrax® industrial matting etc.

ELAN Inventa
E-mail : albin.huebl@standworks.eu URL : www.standworks.eu

Elan is the market leader in the field of portable, mobile retractable seating systems. ELAN is the supplier of many large venues

E’al'_l' throughout Europe, including Russia and the Middle East. ELAN has been part of building successful sports stories for 75 years. Today
we are the leading and innovative provider of skis, sailboats, sports equipment and seating systems. We are part of the KJK Sports
WPTILAN BOTNTA (I team, which represents many other different sports.

Elan Inventa offers complete solutions for outdoor and indoor sports facilities and innovative solutions in the field of advanced
retractable seating systems, which can adapt to the modern dynamics of sports and events. ELAN strives for development and
innovation of sports equipment and telescopic stands and provide technical and functional solutions that follow modern guidelines.
With our own know-how, we develop safe and user friendly equipment that adapts to specific features in sports, event or multipurpose
venues. In 2012, 2013 and 2015, we received the Plus X Award for Most Innovative Brand of the Year for quality, design, user
experience, usability, ergonomics and environmental awareness. ELAN stays for: Knowledge. Innovation. Passion. People.




HEEIBER exnibitor information

A SIGNATURE

%% SYSTEMS GROUP

Signature Systems Group

E-mail : info@signaturecorp.com URL : www.signaturecorp.com/stadium

AYRYAVYEY IS BLOEBRARTOEE! HRTESEHFEEINTNDS TIRFVIEIRA—H—TT

World's most trusted ground protection and temporary access provider for major games. Keep your playing surfaces and fans safe
during special events with the strongest and fastest installing turf protection system in the world.

\[e
NATURAL GIRASS

NATURAL GRASS

E-mail : info@naturalgrass.com URL : www.naturalgrass.fr

AirFibrig, My ZLANILOY Y H—PFZTE—R G I T L N —Z U T HERAFICERET SN 75 YABOBRIE (VA > 74 —R) SN IcRRE

DEMDZETT, AirFibrOEY FiE KR I EBRNA7AT7 7AN\N—ELOEREZDRIZKICETE UZ100%K ARDEHNSERINET
DEDATLZEFEYF EICHDFEEA, DT HIFEDREI(C, AirFibrik, 7O Y H—PZ T E—=F—L-BFDIHDI0ULDR T I T L\ ¥
N —Zo ey —ICRESN T TV REDHIGTIEE—AZBERDFE U,

Natural Grass (NG) is one of the world’s leading and most innovative companies in the field of reinforced natural surfaces. After 4 years of R&D, AirFibr is the first
technology brought by Natural Grass into the market of top level football and rugby pitches. Since 2016 Natural Grass is leading the French hybrid pitch market in
football and rugby and equips the most demanding clubs across the world (Real Madrid, Arsenal, Golf National for the RyderCup, OL...). Natural Grass has
equipped with AirFibr the newly-built Kamaishi Recovery Memorial Stadium for the Rugby World Cup. It has been recognized as one of the most performant pitch
of the competition. The AirFibr technology is made of 100% natural turf anchored in an artificial rootzone (fine high-grade silica sand, 150 billion synthetic
microfibers and natural cork). This technology is specifically designed for top-level football and rugby stadiums and training centers.

d&b [ ] |
audiotechnik @l

TA—=TYRE=A=FT AT Iy -IvIXvEXEHt / d&b audiotechnik Japan K.K.
URL : www.dbaudio.jp

LY E RIYVICAt 2B TORAEE#EDO I O—/VLEEJ&b audiotechnikDBAREATY, HAMHBOIRGE, Y —E MR @D
ERMA T RTF B ZAE—A—DORBEO AR T EIL—LZTHUTWE T, AE—H—%1ROHETDAXbDFEHR (G HRADEL T
—TAAMCEBTAT AV — DT ) —F THRELEREN TV M FRALARTIVI L FLFEDRIR—Y R I T LPI RZ—ANRT/\
VRAFEDR—I - 27— DEERBEVTHRFTERLTVET,

d&b audiotechnik Japan is a subsidiary of German based professional audio manufacturer, d&b audiotechnik GmbH Co. KG. The head
office, based in Yokohama, not only offers sales and service in the Japan market, but also has a demo room to offer free listenng
opportunities of d&b loudspeakers for any customers. Sound systems created by d&b are used worldwide for concerts, festivals,
sporting and corporate events in venues of all sizes, from concert halls to theatres, opera houses and convention centres; gracing
everything from the tiniest conference rooms to the largest stadiums.

OBAYASHI

X &1t K#$H / Obayashi Corporation

URL : https://www.obayashi.co.jp/

MERAKIERBIN—IL/IS—0%DL 5, 2F—T7— R ALBELEEHICHEHOILEBER )L/ —IZRhDIcHRWLET,

We will exhibit mainly in Hokkaido Ball Park, which is planned in Kitahiroshima, Hokkaido,with the keyword “Let's make a ball park that
the world has never seen”,

SPORTS

e P

HRARIEERST AR—Y - I Y—TA VAV RRAL> / AZS SPORTS-ENTERTAINMENT DOMAIN
URL : https://www.azusasekkei.co.jp/

BT DWHEZTEEDLKDDRK ERBBRI VT LT U—FORBICAIFERBRFICANILTAI I MR IX Y Mk BHERD<
DEITSRIRU T AR—YZI 2 BDLEH TR BB D MRE LTUNREEDH S FEEFIELTEZHERIOT
RFEA U EY 72020 EE A LS HAD RAR—Y XL DBERICEF S L TWEET,

17



Hjﬁa 'l%iﬁ Exhibitor information

m AGCH{=4t / AGC Inc.
URL : http://www.agc-chemicals.com/jp/en/

B PRBEENKRDOSNZAIH - BEBRPAGHICEDEDEREE AT ITLRE AGC DEtERET vE Rk Fluons ETFE 7«
VAR RPORABEEEB TRASNTWE T, 70LADOKOBEE TR VERE #BINEREDSSEEN Ut BRIBIZR OEEY L,
LED BREAE DA EDLHEICLDHDELE TEUWRERBZEBRE, THA Y D717 7 [ FERICENDE S,

Fluon® ETFE Film manufactured from tranparent thermoplastic. Architectural Fluon® ETFE Film has sevral features. Highly transparent,
Lightweight and wide design flexibility, Mechanical strength.

codience

J—5+4IVA / codience

E-mail : info@codience.net URL : https://codience.net

AR—YEBUTCSTEMAMZEB L 'STEMRR—Y

ICTORRICHS BHBRADOERICLD FHRECKDSNZEEPENOEL UK U AR—YDERTH 7V/AY — 0T — 5 DERA
DR 7 A — MHREBHREBE A BRICEL AP —F =2y Fr Ly VM BN 2220 — 2 3 VRN E KRRIZEENN KD
SNBESICB>TETNET . ZI T STEMBEBDMENRBREBERHBLALTOY FLZRR—YVICED ANSIE T INSDEBEER DT
AY=MPTFT =P T T AN EBATNE, S5 HULWR—VERBO AR Z IR L E S,

PlayQround

playground#x®{ &+t / playground Co., Ltd.

E-mail : atsuhiro.shimogo@playground.live URL : https://playground.live/

UTIARY NERICFHEUTRRITRF. VYT« V0T SMET Y —7 v 2% TS, NQuick Ticket by MOALA  Zi2RET 2R
ITYRRIITLTZYNTA—LMOALAI TREZA THRBRDOT I T EBU T 517268 H5H LB T2 MDBEHEHELTVET,
"MOALA DEH#EETH S Quick Ticket by MOALABBEERFA AV NVY—IPY Y UAE1—AFY REORFLEICTEAS
NTHED.BFF Ty OFULWAYFERELTVWE T SHRE UV TPIARYNETIIIDATEET IR T IV UTILARY SOHL
WK ZE BRI TWE T,

"playground" is an EnterTech (entertainment X technology) company. We offer technology development and consulting services
specialized in digitalization of real live events. With "MOALA", a connected stadium platform, we are driving the task "to make live
events more fascinating” forward, by digitalizing real live experience. The core service of MOALA," Quick Ticket by MOALA" provides a
new form of E-ticket, which has been implemented in ticketing systems of major promoters such as Saitama Seibu Lions, V League and
Sanrio Puroland. To revolutionize real live events, we will continue taking on new challenges.

Q-3
Sportip

=X &1t Sportip / Sportip, Inc.

E-mail : contact@sportip.jp URL : https://www.sportip.jp/

Ro—F—PRR—YI—FDIgEE 7 VAT BAITH S, Sportip7 VRY VKA IZEHELE Y,
KN —F—DIEEICEHLZ2TEMRIL L. BRERIEEEB T 2O DBIERITAEZRMT 20— R T, 5 LA - AR NIFZ BAD
ZENTTRETY,

We will exhibit Sportip Assistant Al that assists trainers and sports coaches. It is a service that provides motion analysis to improve the
efficiency of trainer instruction.

Y1Lh7eIkR =t / TimeCapsule Inc.

URL : info@timecapsuleinc.org

EYVRXRAETIEBZFENEIEERE VIR —ILEYRRTY,
FEEBUINYF 1T L@EEIITE. T SBEIRERE) EZBWE RAIR—YATATI IV IAT— BB\ LE T FchUFaF
L3 SH DRR—YATAPICREERDE YT T — BT ALBIREHE (BN RE FHOT7/0Y—2WEREALTEVNDET,

The business model is a school business that uses tuition fees as a source of revenue.
We will cultivate sports media creators by taking a curriculum throughout the year (short term or held several times in the first year). In

addition, the curriculum will quickly introduce the latest technology such as the data analysis, Al, and image recognition (analysis) that
will be required for future sports media.




EE% 'E*E Exhibitor information

HRAEHKAGORAR—Y

E-mail : info@kg-sport.com URL : http://kg-sport.com

OF7AV— DERZEF VI I DREFYN TAU—MERZF Y,

NRTA—NVRICHEERIFTEMODRRICEZ W SR ZEZERT DTV F V1P T HOREP B R EER I DICR ARG SREBIREZHES
IRER I REN—RIIFRE CIEEEURVWEBEZER TS SSICARAR—YRELTOT R\ Y —EXETEF, BCEMF Y N TR
FEATTHS BEE B ERICE T ICREN TES/H. BB PR TOFIBALAEETH S,

OYTIAY MDK S04 HBH ™ 7DELI,

PR ZORFEE UL FEICEVW LS MMEND SRR, BRIIRERODEGERTHD  RAN B RERED-HICIERT 2HMH T,

REXARD.

Reflective Extra Hazard

REXARD JAPAN #3:{&t / REXARD JAPAN Co., Ltd.

E-mail : info@rexard.cojp URL : http://rexard.co.jp

BEFRRFE 7 IVA-V— M ERAUCRREOSWIGES Y X PR - BRE2 Vv AOMN S EERSE SOME- &S - REE2T>T
BOFET, ELRHFTIE AR MNEEBE [Quickfit 71y 7710y N B RRE71ILALAZYE YT BERE [Flash cycle: 72y ¥ att1oIL] B
IBREZYEYIANILAY N [Flash met: 75y 2 Xy N BRRERTYH—[Flashsticker: 75y 2 A7y H—1F . SETICE, o fcim W
EREERFOTATT7REEIDET>THEDET,

We plan, manufacture, and sell high-visibility support goods and crime prevention / traffic safety goods using original retroreflective
films and sheets.

Q-7

00

MABLKCHI ENGINEERING

Rirry ME ii—=IL7+1 >4 X / Rirry ME Holdings

E-mail : info@rirry.cojp URL : https://rirry.co.jp/

Rirry MEZIL—7 DXy 3V KRGt R s Z0OEHAEREEBEIHIETY,
BRBELCUTOLSBY U a—ravERHUET,

CBAETRIRIF—EERULKE - BBICEITSY Ja—ray

TV ATLICEDERE 28 -PDCAEBICEI 2V Ja—Yay

ATA T 37 FRFAES DR

Our mission is to build a sustainable society and the environment to realize it
+ Power generation and storage using renewable energy

+ Management and recording loT system

- IT offshore resource

Q-8
MOJ

MALL OF JAPAN

X 2£MOJ / MOJ Co., Ltd.

E-mail : noboruwatanabe@nisshodo.co.jp
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Conference Programme

1 .I A .I QE (ﬂ) aAY77LYAR5A [ Conference Room A izl

WS 10:15-10:45
DT IVALRAE—F / Welcome Speech

JIiF =BB  saburo Kawabuchi  (—it) Bz k v 71 — 7 5E S (\FEE 28 / President, JAPAN TOP LEAGUES ALLIANCE

§8K KM Daichi Suzuki ZAR—YF KE / Commissioner of the Japan Sports Agency
KEF 7_51‘@ Motohiro Ono B EE %1% / Governor, Saitama Prefecture
Ell & Motoi Oyama ARZR—VELSR 2R/ ()7 Yy Y X REMHRLRFCEO

Co-President, JAPAN SOCIETY OF SPORTS INDUSTRY / Chairman and CEO, Represantative Director,ASICS CORPORATION

A-1 %5RUEEE 10:50-11:45

HBEDSZVE—EEZSd ! ~HLWAY—J &~

Rugby in Japan is set to change! - What is in store for a new professional league? -

JXRUZ KN I =BB Saburo Kawabuchi (—H)BAR K~ v 7 = RKEE &K / President, JAPAN TOP LEAGUES ALLIANCE
%E ﬁ# Kiyomiya Katsuyuki (2AF)BEAZ7'E—7 v hR—ILiBE BI&K / Vice-President, Japan Rugby Football Union
(ABBARZ =Ty hR—I)lUihe BE AELT ERARY BE

E-3 - .
i‘EE IEﬁ Masaki Sakaida Director of the Japan Rugby Football Union, Director of the University of Tokyo, Lawyer

&8 {8Bf Toshiaki Hirose (HHIRAKU X 3REXE / CEO. HIRAKU Company
A = BE 5% Sayaka Suguro FLEERPF U > — / Announcer TV-TOKYO

WHEAREORENSHPSHP, Z/E—DERNTOY -7 2202 1 FICRR I EIEENSHEEH I SEBRARDTVE—REDLSICEL>TVWDON?ZTE
—OU—JRIERDOF e JI—V BU—I %5 LTI IR RIED/(RILTAAAYY 3,
As the excitement of hosting the Rugby World Cup in Japan continues at a high pitch, plans to establish a professional rugby league in Japan in 2021 are taking shape.

How will the rugby scene in Japan change in the future? This session will be a panel discussion featuring the key person set to launch Japan'’s Professional Rugby
League and Chairman Saburo Kawabuchi, who launched Japan’s J League and B League.

A-2 12:00 - 12:45

A=Y EREDED DS ~2ik—y et gEnv—95 1 Y IBEERAR—YPIT 1A= a VB EDE S IRRTZ0M 2~
Corporate involvement in sports - How will sports activation solve corporate marketing issues in sports?

%= = =2 HE B2 Takayuki Hioki ZAR=Y T ST 1 7Y v I (#R) REEURR LR / President, Sports Branding Japan Co., Ltd.

s By . . i > &= N=f —n M, — = —
P oy E;R ;i‘:l: Hiroshi lkezawa /V/\{g*{.&_l_:’f_ﬁ%% HEER Xﬂi\‘ ) %= /—_TIT'fg
Domestic News Division, Sports Senior Editor, Japan Times

HRFD AL ZRIESIEZAR—Y DBAHAEEN AR Y —2 v id BHEBENE U ESEGI S AR Y — 1AL R EREERAL. MEZRK
LI 2T7ITAR—2a3VNELLTWS A Y Y 3y TR ERATHRZKDIAR—Y R AP F—LDOY—T T VI T IV T4 v T 2 FENF2E—NED
TIRIICEDNTWB AR =y IPFITAR—2a Y ORBERZIERL. REEIAR—YDHIRERKGERELET,

Sponsorship capitalizing on the strength of sports that fan the enthusiasm of people all over the world has evolved from advertising aimed at exposure to activation for
solving corporate problems and maximizing value. In this session, a leading expert with extensive experience in marketing and branding numerous sports events and
professional and amateur teams both in Japan and overseas will present generally recognized issues in sponsorship and activation and propose a profile of the future
relationship between corporations and sports.

A-4 14:00 - 14:45 Fiizing

T R ) — MDBRIFIRDEE / Improving the environment for training female athletes

# % & {£AQK BIK Norio Sasaki Y'Y H—HARFRFAEE / Former Head Coach of The Japan Women's National Football Team
A = B 55— Shuichi Endo (—#)@WeEkXR—Y I v 3 BISRFEHEE / Vice Chairman, Saitama Sport Commission

SEEAVYEY I OWHRICE IFBEARZET XY — NOTERBICEENEE 2. PR — ORILE B TR T DHEEDN BT > TV IFICLET R — MNIFE
DOEREBEEZYR— NI BREDKDORENBBLEA>TRD EFBELIBEEE LT R — MUEE LD EHDIEAL WD ANy y 3y Tld BAZFYvh—%
HR—CHENEBOERNS LT R — NOBRBREOEMHICDOWTE> T2,

As the performance of Japanese female athletes in the Olympics and the World Cup attract increasing attention in recent years, the momentum for enhancing the status of
female athletes and providing support for them in earnest is also growing. In particular, creating an environment that will provide support for female athletes in specific
health issues is a matter of great urgency, and collaborative initiatives of industry, academia and government as well as leaders and athletes are expanding. This session will
discuss improvement in the environment for training female athletes from the viewpoint of the manager who led the Japan women’s national football team to the No. 1
position in the world.




A-3 13:00 - 13:45

AR=YXA=T 4 J/R—2 3 VDAEENE / Potential for sports + open innovation

3 o . AR=YFT 2FE (RERAR—VEL)
s “I = ﬁ Gen Kawai Director, Sports Organizations Support and Private-Sector Collaboration Division, Japan Sports Agency
IR STHH Fumiaki Koizumi RAIVH) BmRAER & MWEB7 VI —X-I7-7— ARIGERAER

President, Mercari, Inc. CEO, Kashima Antlers F.C. Co., Ltd.
F#R #83  Yasuhide Okabe  TEAMY—#4 5 1 > %//Head of APAC Sales. JU—%'7 K/\+ ' — / Head of APAC Sales

£7L—5— BER A% Kumi Fujisawa vy FVYy T 4TI\ 3R / Co-founder, Think Tank Sophia Bank

ZR—YFOB/FBAR—YA—T A /R— aVHEEBEBIRICL D AIR— Y REMERDOHACIDHBEDRIEANMIF AR—YERFADIBE T ZHHHEA
REANDEDHAHHERIL L TWD—F . REREDEEHEE L RO TEILICTREEEUHETIHIBTL —TV—DIAR—YRANDS AL HESDOAR—Y%E
FACUIEHT A 22— a Y FRIRBEED 2 ARV — Iy ACE EEST VTR EBICEDBEITERII? NS DI EDERICH U R LTEKTD
EEIFESHBBOTEREKRE WV ALY Y 3V Tlh AIR—YxA =TV /R—=2 3V O EEMICDOWT. BROIIGH S, ZUTEK TOEFI LR X THRT Do

The business policy on promoting open innovation in sports business advocated by Japan’s Sports Agency has sparked active efforts to promote development of a
market which will serve as a testing ground for verifying the role of sports in the creation of new business through co-creation between the world of sports business and
other industries. In fact, moves by private sector companies in this area are already becoming noticeable. The entry of new players into the world of sports including ICT
firms, and the new communication method of leveraging sports to grow their brands are attracting the attention of the public. What are the true intentions of companies
in making forays into club management rather than adhering to simple sponsorship? It is very interesting to see what the situation is like in the United States and Europe
in comparison with that in Japan. In this session, we will discuss the potential of sports combined with open innovation from the perspective of both government and the
private sector, while considering examples in the United States and Europe.

A-5 15:00 - 15:45

FRAUYEYT « NI EY &L LIcShh SDRAR—Y REDEELHS
The Tokyo Olympic and Paralympic Games and beyond: How we will enjoy sports events in the future?

(BRERAY Y EY D - INSUVEY IBRRSEBEER F—7 - TV /A — - A /R—=y 3> - AT H—

#E & = iKi
’ _* EEE Yasuo Miki Chief Technology Innovation Officer, The Tokyo Organizing Committee of the Olympic and Paralympic Games

SUEN i} 523 Yoshio Nakamura BAAM—VERYS BS  ERRER /

=
Director, Executive Committee Chairman, Japan Society of Sports Industry

BB TH R TEHPTERRA UV EY Y NFUVEY I BRERTV/ OV —ICEBVWTHIERFNSHHEIN TN DAYy 3V TR RR20208HBEZEES
KROTV/AY— A /R—=2 3V (LT ZHEEED FICHBORAREIN (BERR. ORY M SNSHE) ZBN U RRAREZEE LIcINDSDAR—Y KD LH
HZEHT B0

Whether at the stadium, at home or out and about, sports fans around the world have high expectations for cutting-edge technology that will bring to them the events of
the Tokyo Olympic and Paralympic Games. In this session, the member of the Tokyo Organizing Committee of the Olympic and Paralympic Games in charge of technical
innovation will introduce particularly attractive technologies (video, robotics, SNS, etc.) and explain various ways in which we will be able to enjoy sports events at the
Tokyo Games and thereafter.

A-6 16:00 - 16:45
AR IF LOEEHEEICHITB LY FOZE{LEIE? / Evolving trends in Stadia Design and Operations
ixuz2k Greg Turner Founder, High Performance Venue Management
Jason Frew Vice President of Sales, Signature Systems Group

Stephen Hogg d&b audiotechnik
£7L—%— John Seehan Pan Stadia & Arena Management Magazine

ZOEYY a3V TR ERBOARY Y UANRY I PLAKT ) —F DEEPERBREDRF N Y REEHLUE T RIAEDHFTORRNS. COFXDFRETZLTE
SHEPHERDEEBEN T P UICE S TOFIBRBEEDLSICUIESE5T IENTEDZDN ZDT—XICBDET,

In this roundtable discussion, a range of experts will tackle the latest trends in design and operations for stadia and arenas. How has stadia and arena design evolved in
recent years and what can we expect in the future? How can designers and operators make the match day experience special for fans?

A-7 17:00 - 17:45

HEPRADEMET 7 IIITF=IRA D ~RA7IP LHBICEIIB3ELVW 7O—F~
Revenue Generation and Fan Engagement -which approaches have worked past in mature Stadia Markets
sxuzxk Mark T. Black A Stage

Albin Hubl Standworks

Nick Sautner  Eden Park

Esti Kesuma
£7L—45— John Seehan Pan Stadia & Arena Management Magazine

ZOtyY Iy T BN UEBRERONC T 7Y T —I AV NERABEIIRICOWTOR#HZEB U WL EE T AN T 7V E5 | S, £loEABHERNIIAE
EDBH 2D BATHEERRBEEOHEEEEI N,

This high-level panel will share their expertise on the best fan engagement strategies that have worked in stadia and arenas they have been involved with. What keeps fans
coming back and what initiatives have really driven revenue generation?
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Conference Programme

B-1 11:00-11:45

B#&ICEHITS Next Arena , Next Stadium Vol.2 / Next Arena , Next Stadium in Japan Vol.2

(R FERRET BBRITRE TYVIILT—FFTIR ZR—=Y - TV —FA YAV RNRAI VR
E ﬂ(g IE;B Masakuni Nagahiro Managing Executive Officer, Principle Architect, Leader of AZS SPORTS ENTERTAINMENT DOMAIN
Azusa Sekkei Co., Ltd.

BARSUWDRHER, 7U—F DRER) RTITAEE?SETUR TIRDBAIRABAR— VBT 28 L T, AZS SPORTS ENTERTAINMENT DOMAIN
TIEAERZLTEVWDEUTc BB DM & 68 S HRICEN D, IR DFEZ4ED LTcNext Arena, Next Stadium®D7ED - 7O YA TE2HICDOWTIRE R
WelE T,

What is meant by a “next-generation” arena or “next-generation” stadium appropriate for Japan? Bearing in mind the design of various sports facilities AZS Sports

Entertainment Domain has worked on over the years, we conducted some research. We would like to make proposals for the second prototypes and orientation of the “
Next Arena” and “Next Stadium” as world-class models, which are different from Western models and capitalize on local characteristics.

B-2 12:00 - 12:45 sl

A=Y XAV F v — X HARIEDRREEIC DWW T~TEL /A=Y a v =5 —XB 7095 (Saitama Sports Start-up) OEDiEAH~
Potential for sports + ventures + regional revitalization - Saitama Sports Start-up initiatives -

KEURL [EEF & Yoshiyuki Mano BREEXE ZAR—YRIZE2MBT #4% / Professor, Faculty of Sports Sciences, WASEDA UNIVERSITY

. ZIR—YFEEE (REAR—VIEY) FSEEMHE
'I#E ﬁﬁE YaSUyUKI Kaseda Deputy Director, Sports Organizations Support and Private-Sector Collaboration Division, Japan Sports Agency

*ﬁg ﬁ% Hideo Nissato BEE  EESERE 85K / Deputy Executive Director , Department of Industry and Labor, Saitama Prefecture
EFL—4— Emﬁ :IE Shin Satozaki TOAKMN=Y T7A4FYIVILZRNAHFY—(E) YZFIT7ARATLITV

Senior Vice President, Deloitte Tohmatsu Financial Advisory LLC.

BEETI ER2020A YV EY T -GV EY IV EREZ AN RBAFNZ AR—YHBICOVWTC EYRATA T 7 OEECZOEEDAERRIEEEX
I3 WmEA/R—2a V- —XFH SO Z 1 (Saitama Sports Start-up) 1ERELTWET, KT7OVSAG BEEREKETZTARR—Y ST Bk
MTHZBALY RFAITVTEV - KETINT«—Iv - BEARTA AV ADHBADEE 3ENSEHEW L WERBICH U T ARy Fr—REPREREENESDT
AT 7RIS ERVCRERRTEERET IO SLTT, ATOTSACHITZEEEFIRVZOES - BAICOVWTBNTREEBIC, TAR—YV, ETRYF v
— 1 ZYIDOE Ut ARIESRICDOWT /KR U AR ZENZNDILIEHISHFELLETD,

Under the banner of regional revitalization, various local governments throughout Japan have been promoting various approaches to revitalizing their local areas. Among
these is Saitama Prefecture, which used a grant for promoting regional revitalization to launch the Saitama Sport Start-up (“SSS”), a unique initiative using sports and a
start up as a wholly new approach to regional revitalization. The SSS is a program whereby venture companies and entrepreneurs, through the application of their own
ideas and techniques, propose methods for solving issues pertaining to the management of the Urawa Red Diamonds, Omiya Ardija, and Saitama Seibu Lions, which are
professional sports clubs and teams representing Saitama, with the cooperation of these three organizations. The session will first introduce SSS initiatives in regional
revitalization through sports and start-ups and will be followed by a panel discussion where panelists will discuss the significance and issues as well as the appeal of
working with the SSS from their particular perspectives.

B-3 13:00 - 13:45 e

AR—Y & BAULIHRTELL « WAHRE ~SWieEmhSEZD~
Regional and local revitalization through sports - Saitama City as a case in point

=msm  SEH fE Jun lkeda (—th) TWeEFRR—Y X v¥ 3> &K / Chairman, Saitama Sports Commission

, _ o C BWEET AR— YR K-V SE % AR—VBEEE
JXRYZ b %E 1$—EB Shinichiro Takahashi  General Advisor and Director, Sports Policy Office, Department of Sports Affairs, Saitama City

HATFA - E— - TAM) GBSEEAS X Y=FYR—IvJaAVvFILI >V~

ﬁm Hﬂ Akira Okada Senior Managing Consultant, IBM Japan, Ltd.
. (BRINTT T = REMRERT TI/ELI T TV ZFARY P YR+
YA Bk Yuji Matsuda Executive Senior Specialist, NTT DATA INSTITUTE OF MANAGEMENT CONSULTING, Inc.
=TT — . (1) BARBURIRE IRTT sl B RE
ErL-v- HEEH BET Takayuki Katsurada  Regional Planning Department, DEVELOPMENT BANK OF JAPAN Inc.

BRE LEEMTTORR—YIZTI RIIT LT —FPAR—Y AV TV EENUHIEE (L P EE DD DB R RSN TND, DY Y3y TE v A—
DFELJTIZ WY=L R TIVREWeETUT YDA TEWEERY ZY Y EWS FEEBRRAR— VAR MOBEZREDEFELH ST AR—YDESE W e T
DED I EREM E UBH S SHRORR—YZER UIHISSEL - b A BIE DR R Z iR T 2 DD TH .

Discussions on the subject of using professional sports clubs, stadiums, arenas, and sports content to propel regional revitalization and urban development are taking
place all over Japan at present. This session will discuss the potential for using sports as the driving force in regional and local revitalization in the future, while taking a
close look at initiatives of “Sports Town Saitama,” a city that not only successfully promoted its image as a “soccer town” but also has a proven track record in holding
international sports events such as the Tour de France Saitama Critérium and Saitama International Marathon.




B-4 14:00-14:45 Y77L>A&iEB
ﬁ%‘*ﬁﬁimﬁ—‘y @fmﬁﬁ’ét '33 | 35537)‘ ? / How will companies exploit the value of competitive sports?

AxUZL HH f15A Kazuhiro Tanaka (R RIR—Y £ X Efii#% / Director, SPORTS BIZ CO.LTD

tAMH # Yasuo Matsuda (H)Waisports Vv /¢ RIRIER. FURAZEE RHZEE / CEO, Waisports Japan
{k£ik BYE Toshiki Sato FAYNDY Ty hiR—=)LiEE AU —2 IBM BigblueFf/& / American football player

£7FL—-4— KTF 5&# Masayuki Kinoshita  (#R).LTPMC EXif#{& BHEHITRE / Director, Senior Managing Executive Officer and CIO, Yamashita PMC Inc.

ZIR—=Y DN 7 A — DR EREZE Y RRATHED U BEAE, 1 RFEFERICOBRSIEEN T E > TVET, UD U IERDBEDEEEE L TOREIL T TR FERAR—Y D EOH{EZS]
SHI LI TELRBAABETIE BN ST T TSV ETF R —RDIRIAY N SEBEHR— MU TVWBHEPK, TRIAY MENOHIE - BRZ BRICH R AR—Y OEEEEED Uikt 2 AW
EEZOT2—ALTWSIAHAK, BAAYINFLEFOZOERICHF, REED/(—~—2y T ORTEEOMERMEZ AR UL SEBRIFOTA TN Fyh— EEKE/(RIXMNIDZE U,
ZR—Y OIffER LICEFTcEZZRY YT LT Y —FDRTHEV DI R AR—YEYRIBETOV T MOV RIAY NMEESATENET L — Mo ZnZhORBRZ &I EE TR —
MUAROEBAOEHRBT 7O—FICOWTHmLET,

The momentum in the corporate world to exploit the appeal of sports and the experience of athletes even in business and to connect these to corporate value and solving
social issues is gaining traction. The role of sports simply as a traditional corporate billboard, however, is not capable of exploiting the intrinsic value of competitive sports.
This session will present as panelists Mr. Tanaka, who provides support to athletes in the management of their activities from competitions to life planning; Mr. Matsuda,
who produces training programs for working adults that apply the functions of competitive sports to discover and develop management skills, and Mr. Sato, a placekicker
on an American football team, who is making strenuous efforts at demonstrating in a visible way his provision of value in partnerships with companies to realize his dream
of becoming the first Japanese NFL player. Mr. Kinoshita, who manages sports business-related projects, will moderate the discussion with a view to linking ideas for
improving the value of sports to the physical structure of stadiums and arenas. Based on their respective experiences, the panelists will discuss effective approaches for
developing the industry, athletes and society.

B-5 15:00 - 15:45

Ril—Y xSDGs #hidfiiit / Sports and SDGs - A new trend

o . ZETIAIL(ER) BEEEIRY Y8 YR TF IV Y —RERE YR T FTIVIRY ¥ — XEEL PEEES ) —T YR—V v —
1
NEFDA IJ\** ﬁ'& Tetsuya Kobayashi Manager, Sustainable Resouces Div., Advanced Polymers Business Domain, Mitsubishi Chemical Corporation

[E4s BB  Akifumi Okamoto  (#k)Don Don up REEUE&E / CEO, Don Don up CO. Ltd
HO EF  Yohei lguchi (—#t)Meister #Z / Director, Meister Association
£=7L—5— ;=M P31 Haruki Sawada (=7 —Y AIR—=YT7 54T > X HFREE / Executive Director, Green Sports Alliance Japan

BATO, ZIR—YEIT & VTR AT TR E Y X AR DRIRE 3. T TICREILTVWB IOV T b DEAIZE SEY 2 S BB EEDORRERZI B SHBNT S
FTOBAEFICHARICEITBHEER SROREREERT LTV

What is the current state in sustainable new business development centered on sports in Japan? In the course of presenting case studies of projects already launched
and various participating companies expressing their viewpoints, this session will consider various examples overseas, problems in Japan, and the outlook for the future.

B-6 16:00 - 16:45

AR—Y DN THEFR ~RIBFREDRK—YF—LAEEEETEAMMATES ~
Social contribution through the power of sports- TEAMMATES: program for convalescing children to participate in sports team activities -
Kauzk | JLEF FEF Hanako Kitano  (459F)Being ALIVE Japan B3 / Executive Director, Being ALIVE Japan

8&ME BB  Akira Yokota () L\ AdtiEE RREHR / CEO, Levanga Hokkaido

JK& M Naohito Mizutani (£R)MARERILY—L REEUHE& R / President Director, Shonan Bellmare Co.Ltd.
£7L—5— 2 Kl Taisuke Goto EBEIRA &= U ARELRECE / Writer, Op-Ed Section, The Asahi Shimbun

RIFRSKEEFROFHRETOIR—YF—LADF—LAA REVTGEIANTES W, FHRORE HIRICR Y N T — 02 B892 e 2BME LIEE) ' TEAMMATES .
ETFL—Y—ICHRHMELERBERZNZ KL F — ALK IFHR. HERREOEFDBNZEL T BEDHSEEHORREMBR. SHROFESZH
SMCLTVL,

TEAMMATES is a program aimed at building networks of children, families, and communities by welcoming children undergoing treatment for long-term illness as “
teammates” of professional sports teams. With Asahi Shimbun newspaper reporter Goto acting as moderator, this session will shed light on the current status of social
contribution activities, problems, and future issues in Japan through the presentation of case studies that will illustrate the effects on teams where the program has been
implemented as well as the challenges.

B-7 17:00 -17:45
e AR—Y DEIEITANZKREK / Future vision for e-sports

SXRUZL {EZA —BB Ichiro Enomoto MY — Koz —7 EEREIER / Executive Vice President, THIRDWAVE CORP.
KK EE Shingo Otomo (#R)CyberZ BUff{& e A7/R—VEEEEE RAGEHREZOF 12— — / Director, CyberZ

iz i Fuii B)ZATY RS —=LX KTV IV THESR g T LI 5 —
%ZF %&E Yasushi Fujimoto PlL:;inshing Dept. Director of Publishing, Riot gam:s. "

E7L—%— IEJ B  AkiraHirakata (—t#t)BAEeA/R—"Vi&#EE IEE / Executive Director, JAPAN eSPORTS UNION

TeZM—"Y,1d2018FE8HNT V7 AR TR NRB K ICIRAI . 2024FA4 ) Y Y IV TORBHBETINTND, HRETEZ < DeRR—YRKEN NN AR—Y]
VFUVEUVTEREEZET ZF. BATIEREE e AIR—YE L EFEN. —KRICT LI UEBZEH TS, IS UIBED ENDOHFT e AR—YRANODRBEESAD
FrYRIEEH DD ?eAR—YDERDIHICIE STADBERZRON? Aty 30 TEFIERE. IPRILY — KRB EE. /\— MEHRGEHRLA RIS e
ZR—=YZRZBITHRMADE PO TIULIC, ZUTFRI BN e AR—Y 7L -V —ICEN DR RDENDBEZE > TWEL,

E-sports were featured at the 2018 Asian Games as demonstration matches, and their inclusion in the 2024 Olympic Games is under review. As many e-sports events are
being held around the world and offer a wide range of sports content, last year in Japan in what is said to be the “inaugural year of e-sports,” e-sports made a sudden
breakthrough and have been attracting attention ever since. As excitement for e-sports builds, are there opportunities for private sector enterprises to enter the fray of
the e-sports world? If so, what is required for a future in e-sports? This session will consider e-sports from various positions such as governing bodies, IP holders, event
planning and management, and the provision of hardware as a pursuit that will become established across generations and ultimately become part of our culture. The
session will also venture to make projections about the future of e-sports where children are set to become devoted fans of e-sports players.
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.I 1 ﬁ ZOE (7]() AY77LYRASIEA / Conference Room A  [ReisEa o

A-8 10:15~11:00

AR—Y iR EEEZETRD DFE. 20205/ RERBA T ~7 Y YV IBRICRURAAIEEIRR « IN—Y Y DRENH S5~
Beyond 2020 Tokyo : Conditions for the survival of sports competition organizations
- from the viewpoint of a business person who leaped into the Fencing Federation -

- =W {5/ Nobusuke Miyawaki  (A#)AAT 1> vV HBe HHEE / Secretary General, Japan Fencing Federation

: : : (—tBER L v 7)) — &S 1B - /R / (—#)Entertainment Committee for STADIUM - ARENAECSA) /R
{8 & MO %Al Yoshinori Taguchi Executive Director, Aliance of Japan Top Leagues / Exective Director, Entertainment Committee for STADIUM + ARENAECSA)
TV IV BRIFFULWAR—YEGO TO—ILETILITH DI WEFES T O 2EZERYEICRDHATNE T, ZOEDEAE KAEERROFKE TEAH
ICIEZ2—REBO>TRESNTWEI N SO ZOLHFBRELEERICHE LT 2F vV ACEENE Ul FIZIE A £HAKRSZ RIS TIT o Te Db Al EEH
BNBWEHARKREF (CBNBVDODBERICHDIATRTOY 71— (BEXRRA) ZHELLE T HEREOOERRA, TEBSNTWEI EVRR- AT
V=D ZR—Y DG AFE DI AN, H S5 BAR—YEIREAR—VICELESBNELDEIRRICHEBT ZFEADY Y2 —2a v by heBRBIEZME>
TWEY,
With aspirations to establish a new role model for new sports organizations, the Japanese Fencing Federation (Federation Japonaise d’Escrime) has been devoting efforts
to introducing rapid reforms for the past two years. While these efforts made the news, due in part to the announcement of Chairman Yuki Ohta, on this occasion we have
been blessed with the opportunity to present the overall picture. For example, why did we hold the All Japan Fencing Championship at a theater? Why can’t a player who
can't speak English represent Japan? We look forward to discussing the important philosophy (basic principles) that explains the reasons why. Our reforms consist of five
basic principles. These can be applied to a business strategy for sports. We hope that our initiatives will offer solutions and tips for issues common not only to all sports
organizations and sports but also to many businesses.

A-9 11:15~12:00

KEAR—=VIZEIATLDH? ~UNIVASODEE &K~
What is the future of university sports? -Launch of UNIVAS and the future -

- #BHE BE  Atsushi lkeda () REZR—YiHe (UNIVAS) BFEEE / Director General, Japan Association for University Athletics and Sport
- EFH ﬂ% Yoshio Nakamura B#ARR—VEE?S EE - E=EZESR / Drector, Executive Committee Chairman, Japan Society of Sports Industry

AREIATHICRI S N—BAEFEARZZIR—Y R (UNIVAS) o BRI FFERD TRERFHII200%B R RERKERIE30ZBIEELA>TNS.ZHZH
AROBEREHDED ENDERETERES THEINDESICRADRFERAR—YFRICB VT IMEICUNIVASHFEE S 2 2 I fe DD ? ZDUNIVASHE
FBUTWBEDIFAN ZUTAERAR—YZES UTITISELTWBDD P TIRDOKZERR—Y OREPLFEN SROBR TV aV, S5ICRBAEELDITRL—
2 aYOREEMICDVWTETH UNIVASOEFEENEHE W LET,

The Japan Association for University Athletics and Sport (UNIVAS) was founded on March 1, 2019. In less than six months since its founding, the number of member
universities of UNIVAS has grown to over 200, and member athletic organizations to more than 30. At a time when university sports seems to be enjoying the limelight with
some very popular sports matches and a growing fan base, why was a new organization such as UNIVAS launched? What is UNIVAS aiming for, and where does it plan to
take university sports in the future? The managing director of UNIVAS will cover various aspects of university sports from its current status and issues to the vision of
UNIVAS for the future growth of university sports and the potential for collaboration with the private sector.

A-10 12:15~13:00 R

FERIRINEE BFRICHITIDIRY VT LE&T ") —FDRFE
New National Stadium and the future of stadiums and arenas in Japan

[ % & JKFE IEFB Atsushilkeda () REREE BBHITRE TUVVIULT —FF 0k JR—Y - TVF—FA YAV KR VR
Managing Executive Officer, Principle Architect, Leader of AZS SPORTS ENTERTAINMENT DOMAIN Azusa Sekkei Co., Ltd.

. e ELE R HETE i fov
NIEF R# Hisao Kawano gei?fl%&@g?%pf&%ﬁﬁjz;? Dgs?g:;na DRE?o:F 'I'E;AIéE[ CORPORATION
THATREBN D HEEND BREBRFNEN D BIBEENDIRTIT Lo KBEEDFENITcFELNEE LFRIGAA VRY Y REFEIULZREIBDOZNZTNOIE
MN21%EF—T—RICSHEDRYITLDHD HEERT %,
Stadium which can“connect to everyone, connect to the city, connect spectators and players, connect to the environment” We will consider
the future stadium based on the keywords of “connecting” the main stand of Todoroki Athletic Stadium, which Taisei Corporation worked on,
and the new national stadium.

C-1 11:15~12:00 d»77LYA%i5EC

HERNEDATRET 1Y bRR « TT 1Y I RT IAER

The boutique fitness studio industry in Great Britain is entering a golden age

- David Minton Director, The Leisure Database Company
- 7B 5hR Hiroaki Funahashi  RfgHAZ A R—YRIZZ1iiE  FBHT / Assistant Professor, Faculty of Sport Sciences, Waseda University

BEEOTAYRRR T TAYIRIIAEEIIESIRZMZ TN MEREUST7, 2008 2B 2. 2B #IE 1,000 A& 22H, 5 MEIE50/RMR> K (6,640/M) % L
B0 (EAMHAREL, FIRE R T SRAREFEVWTNOERIEBR NV RICHD A R—Y RO BESEITND. ZORTE BRNBAKEH 2O B R
DI TAYVIRIIATH D, IS VRO E RICIIEIZEBENG D KE 71V MR AEEDIFZ/\—~THZThe Leisure Database Comapany®David
Minton KH\E&t 9 %o

The boutique fitness studio industry in Great Britain is entering a golden age. There are more than 72,000 facilities with a membership in excess of 10 million. The value of
the market is more than £5 billion (¥664 billion). All categories of membership plans including low-price, middle-range, and high-end are growing, and users of public
sports facilities are also increasing. Among these facilities, the boutique studios with specialized functions in particular are enjoying explosive popularity. There is a sound
reason underlying this growth, and this will be explained by Mr. David Minton of The Leisure Database Company, an expert in the British fitness industry.




A-11 13:15~14:00 v 77 L YRARHA

JU=IDEZDREDAY VT L\ [ Stadium of the future as seen by J-League

USURE | #H B Mitsuru Murai (A)BAZOY Yy A—U—4 F P / Chairman, JLEAGUE

-3 . . ANTFY—FT YT UN—FCSO/ ANTFV—FT 1T FIF/IX¥T1v% CEO
FRBIE  Axiniro Chiba €S0, KOTOBUKI SEATING GROUP / CEO, KOTOBUKI SEATING APACOte.Ltd.

EFL—5— R%F {2 YoshiyukiMano SRR X7K— RIS HUE / Professor, Faculty of Sports Sciences, WASEDA UNIVERSITY
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Advocating “a 100-year vision - creating a happier country through sports,” J. League envisages a stadium that is not just a sports ground where soccer games can be
played, but an “open venue that attracts people” and also serves as a “community hub” capable of fulfilling a wide range of daily needs such as government services,
health care, welfare, and educational services. A “home stadium” where people in the local area can experience the enjoyment of “extraordinary” cultural events such as
soccer matches and concerts, becomes the nucleus in achieving the building of a prosperous community as well as building an ideal society. In this session, we welcome
Mr. Murai, Chairman of J. League who, along with other knowledgeable people in the field, will discuss how a stadium of the future should be, including the concept of a
stadium with high occupancy rates using unique Japanese technology and examples of multipurpose, composite stadiums that become the core of the local community.

A-12 14:15~15:00 JY77LYAZHEA

A=Y EXT 1 PDFERIEHR / A wonderful relationship between sports and the media

- M FEE Masatoshi Hirata  Perform Investment Japan(#8)(DAZN) Y7 A 7L IFY h FUFq4N=2 3>
Vice President Activation, Perform Investment Japan (DAZN)

2R IW”EA Kojiro Kurotobi (KR)EBDBEHH(XR—Y 7IL) REBUH&E R / CEO, SPORTS BULL
- BER A% Kumi Fujisawa oY )T 4TI\ RFK / Co-founder, Think Tank Sophia Bank
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R=YIE WERLFFT—OAV TV THZIED WHUKEBFTERNIDIITH Do —HTOTTEMENDHFIIRAT 1« 7 I & DB & FRIBIVISEIR AN D | FE
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A TV rating of 41.6% was recorded for the Rugby World Cup match between Japan and South Africa, with the rapid rise of Japan’s national team creating a state of
affairs that could only be described as a social phenomenon. The fact that sports programs remain killer contents for broadcasting stations was aptly revealed by the
viewing figures. At the same time, watching games via the new over-the-top (OTT) media service is broadening the choice of programs dramatically, and its presence is
definitely increasing. This is becoming a valuable source of revenue for sports organizations, leagues, and clubs and, at the same time, is also a vital means of publicity.
Furthermore, it does not matter whether the competition or the organization is major or minor. As the preferences of individual viewers grow increasingly diverse and
become interlocked with changes in individual lifestyles, this relationship between sports and the media could not have been anticipated a few years ago.This session will
discuss the wonderful relationship between sports and the media, which will consequently broaden the fan base and increase the appealing contents and come close to
solving problems that have been troubling the sports world.

A-13 15:15~16:00

ARYITPLEYFIEOWT~INT T )y REDIBEE RTR—"YVEEADT VIV b~
Playing Surfaces Discussion: The growing use of hybrid turf and its impact for the sports industry

- Clement Bodin Natural Grass
Hamish Sutherland HG Sports Turf
E7L-%— John Seehan Pan Stadia & Arena Management Magazine

2018 EDT—IRYYH—ERITDIA=ZFRIITLCTRDTINA T VY RZILEZDEYFNRBUE Ufce ZOHBRIITLICEITD/\A TV REDEAIE
HROBENDZRETWET, 2Oy ay TR I TVYREDIRY v YRR BILEDZDMBPAA Y TFYAFERE SEDRY I TLEEICHER/ T\
D2z 7 W LED,

The World Cup final at the Luzhniki Stadium in Moscow, Russia was the first to be played on a hybrid pitch, and hybrid turf surfaces continue to grow in popularity.
Panellists will share their views on this burgeoning market and explain what advantages hybrid turf offers. Installation and maintenance will come under the spotlight.

A-14 16:15~17:00 i S|

v H—ICHBIFIBEFIDTFESSE / Importance of referees in Soccer

= - (RN BEAY Y h—fis BE - FHEER/

- IJ\“' &i Yoshimi Ogawa Member of Exco Chairman, Referees’ Committee, Japan Football Association

SIRRIBN YT LARILDZAR—=VICEWT BBICKE<E D2 "EHIBICLDHEICT I/ OV —DBADEATNET, TYA—ICEVWTHTETA - FIVRY U~
L7xY—(VAR) H* 2018 £ FIFA 7—ILRAYA 2019 F FIFAZFT7—ILRAYITEASN. U= IcEWTH 2020 F£&D JTICEHFZDIERBAIRESN
o, BHIBICELBHEICTV/OY—DBANEESNZF . S—E Vv A—ICBIIBBEHORELEZREZ. T/ OV —DFANCLID Hyh—ILdlc53n2DiE
ARDIN F Y D— LB FZ2EHEDFERERELIJAMNMCOVWTEDL T,
Recently, the introduction of technology for “referee decision-making,” which significantly influences the outcomes of games, is making headway in various top-level sports.
In soccer too, the video assistant referee (VAR) was introduced in the 2018 FIFA World Cup and the 2019 FIFA Women’s World Cup. In the J-League too, a decision was
made to introduce VAR officially in J1 in 2020. As the introduction of technology for referee decision-making attracts attention, we will discuss what the introduction of
technology will bring to soccer in light of the history of decision-making in soccer and, furthermore, the significance of the presence of referees in the game of soccer.
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B-8 10:15~11:00

SEFREEISHILTAY S TREDRS

Attraction of professional club management from the viewpoint of a young business manager

ek 1 ; )Y /8R Y MIR—ILT ¢ V72 REEUERALR 3 CEO / )V - 77 — L U RIE B
PEFYZIr EE ”E'A Akito Takata I(Dre)3|dent and CEO, Japan; Holdings Co.,Ltd.

= ; ; )7 b o RERIHRER / 3— b P—RHIROOA —+— / R EILY 5V Y — XEUHER
B # E Shigeru Aoi é(epzresentatlve Director, President, A-TOM Co., LTD. =

L9 HEHF &EZ Yoshiyuki Mano EfgHKS ZR—YRIZZ4ME 2I5% / Professor, Faculty of Sports Sciences, WASEDA UNIVERSITY

ZR—Y DR REZCZRET ZRNIRE L TND. AR—YHIEORE DRIEOBEEI BRSNS TOXR—Y FAORE AN OREEFEEICHE> TN
B Ay Y3V TR BEARZEFEBRULTCRAR—Y EDRD D ZBFFDICED  ZOMDMEAICLD AR—Y RIC—AZRUZEFREENSH IOV TTRE
DBFNCDNWTEE> TVEIE e DA - IR DBA RIS IC LD HIRAN A E YRR ERBOMIINBIT-EERFHICERIEF S,

The trend in promoting sports as a growth industry is spawning new development. While the need for stronger management in sports organizations has been pointed out,
the mobility of human resources in management in the professional sports industry has definitely increased. In this session, a young business manager, who became
significantly involved in sports soon after taking over a business and who created a stir in the sports world through his bold initiatives, will speak about the appeal of
professional club management from his viewpoint as a young business manager. The focus will be on regional revitalization through symbiosis with local communities and
the promotion of local attractions as well as business development aimed at achieving a balance between business and excitement.

B-11 13:15~14:00 #1

O NEEIT BRI IT L » P —F ~igHhERREERHHIHIC~

Ongoing use of stadiums and arenas - Enhancing their appeal and business potential

s s R e : : R IHE EEBETY V=7 Y Y IARER
LI £+E" {;ﬁk Shinya Igarashi General Manager, Advanced Stractural Engineering Department Head Office, Takenaka Corporation
:* EA Shlgeto Miki (ﬁ)T’J’EFI?%E TvI=7Y ‘/7‘75*3‘5 TR IL—7 H%

Executive Manager, Spatial Technology Group, Engineering Department Head Office, Takenaka Corporation
= Dy A% RN —_2 S ANEA )L, —
i Makoto Nakamura ~ (RTTHRIBE RETYY=FUYIER TXLF—Y Vo -3 v BEIL-TR
Group Leader, Energy Solution Group, Envionmental Engineering Department, Takenaka Corporation

BiR —% Kazuaki Takane (FRPTRIHIE BRT Y =7 Y Vv IHE RE
Manager, ICT Engineering Department Head Office, Takenaka Corporation
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Takenaka Corporation has a proven track record in the construction of many facilities that transformed sports business in Japan in areas such as all-weather,
multi-purpose stadiums including Tokyo Dome, and Panasonic Stadium SUITA, a stadium exclusively for soccer. We will introduce strategies and measures for providing
stadiums and arenas for long-term use from the viewpoints of spectators, athletes, stadiums and arena operators, the environment surrounding stadiums and arenas, and
urban development. @ Spectators and athletes: consideration and approaches in the construction and design for making it an attractive facility @ Operators: initiatives for
achieving a balance between business feasibility and controlling construction costs @ Surrounding environment and urban development: consideration of the environment,
urban development taking advantage of information technology
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This is how you construct an urban stadium - A look at the Churashima Stadium Plan

5 .. () 3VH—NT7OE-Y X &K / (—)Entertainment Committee for STADIUM - ARENA RFIEE RBIaR
JCRU R 7 gk
L Takeo Nakanishi "o oient Entertainment Committee for STADIUM - ARENA

B BTBB Keishiro Kurabayashi ¥k~ v NR—ILT Z 7 (1) BR#fE& =R / Chairman, Ryukyu Football Club
. BFMFRAE HRFH PR AR—YXE1—X EHF
J:M IjJ Isao Uebayashi  associate Professor, Sports Culture Course, Department of Sociology, Faculty of Sociology, Otemon Gakuin University
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EFL—s— N . . (—#bEntertainment Committee for STADIUM - ARENA 7OF 2 —4%—/(—#) Ay ¥ — K 7O0E—9 - EEHE
z 7 E# E?ﬁ Nobuhiro Nagai Producer, Entertainment Committee for STADIUM - ARENA
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The Entertainment Committee for STADIUM/ARENA (ECSA) was established by Japan Top League Alliance (JTL) and All Japan Concert & Live Entertainment Conference
ACPC) to disseminate information concerning arrangements for the construction of stadiums/arenas and the formulation of sustainable operating plans from the
viewpoint of users through the accumulation of knowledge and the use of networks by sports organizations and live entertainment organizations based on specific
examples of projects. The construction plan for Okinawa Stadium, with the participation of FC Ryukyu, which was promoted to J2 during the current 2019 season and has
its sights set on promotion to J1 in the near future, is moving ahead with the cooperation of the government and private sector to meet the standards for a Jl-licensed
facility as a stadium dedicated to soccer, a long-cherished wish of the Okinawa soccer world. In this session, we will exchange views on processes from the concept of the
stadium to the present, the future promotion of construction, and the management of an urban stadium. We will also discuss cooperation with ECSA in regard to the
potential use of the stadium for entertainment events as well as their marketing, and we would also like to present guidelines for stadiums/arenas for Japan as a whole.
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Digital marketing for J. League and B League in the future

[f%UZK | ¥RAE B— Yoichi Tsukamoto  B.MARKETING() B / Director, BMARKETING, Inc.
B —TFIFI TSy k7 o+ — LB R

fH BE Kengo Sasada General Manager, Digital Platform Strategy Dept. J.LEAGUE DIGITAL INC.
T . TSRS - AR=Y « 4 U F 1R—= 3 V() AREUHR /
k) 12
E7L-s- Ptz K Taiju Hirachi Chief Executive Officer & Incubator, PLUSCLASS SPORTS INCUBATION INC.
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The recent environment surrounding world’s sports marketing is evolving on a daily basis. The impact of globalization is expanding the scale of the market daily, and there

are many reasons why leagues must take steps to accelerate their digital marketing. In this session, we intend to explore where both J. League and B League stand in
regard to current conditions, challenges and the future of digital marketing for both leagues, and their similarities and differences.

B-10 12:15~13:00
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Development process theory of urban development centered on stadiums and arenas

=3 ; YT LY FIRE RY VT LAHREHKRIEEER
- 1':';]: 5&% Masami Nobue Head of Stadium Strategy Office, Sanfrecce Hiroshima FC Co., Ltd.

hft ZME Takaaki Nakamura 4~ O02XR—YY—4F« V7 (#R) REBBUHR LR / President&CEO, XROSS SPORTS MARKETING INC.
(1] 2 Tsuyoshi Yamauchi ##8m REE £ / Planning Director, Okinawa City

EFUS5S ik B Kensuke Yabata  (WNEABURRER(T M CEHBLNR
General Manager, Regional Planning Department, DEVELOPMENT BANK OF JAPAN Inc.
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After the upgrading of stadiums and arenas was proposed in the Japan Revitalization Strategy 2016, plans for improving stadiums and arenas throughout Japan as
centers where people of various generations could come together, and designs for linking these with urban development began to appear in succession. At this
conference, key persons involved in initiatives to realize the refurbishment of such stadiums and arenas will take the floor to speak from experience on various aspects of
the process including how to proceed with dialogue with stakeholders and approaches to solving problems to successfully bring plans to fruition.

B-13 15:15~16:00

HRDFLER EDBWR—ILIN\—Y ~itFHEER—IVINS—77A9 7 b~
Hokkaido Ballpark Project - A ballpark the world has never seen!
BRABERANLT 7 A 5 — 2 BEGEAD FLAER TAL U5 —

- IJ\“' XEB Taro Ogawa Director, Business Planning Dept. Hokkaido Nippon-ham Fighters Baseball Club Co.,Ltd
fREE 5  Noborulto (#)AHKIE SRETAEE REHEE £4E / Chief, OBAYASHI CORPORATION
#]AK EFE Yohei Suzuki (#R)ILTFPMC 7OY 19 MY XY+ — / Project Manager, Yamashita PMC Inc.

My EL Takeshi Kamiya  Director of Urban Design /Principal, HKS.inc
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Fighters Sports & Entertainment Co., Ltd. (“the Fighters”), which is charged with the planning and management of Hokkaido Ballpark, a stadium the Hokkaido Nippon-Ham
Fighters plan to construct, was established on October 1. In addition to professional baseball-related business that the Fighters has managed to date, the new company will
be responsible for promoting the ballpark as the “Symbol of Hokkaido” and will also be involved in management operations of the new baseball stadium as well as the
overall management of the ballpark after its opening. At the construction site in Kitahiroshima General Athletic Park, development of the planned site is already underway,
and the start of construction is planned for May 2020, aiming for opening in the spring of 2023. A totally new live entertainment space concept that will emerge in an area
where people can enjoy Hokkaido’s unique natural beauty is set to move ahead in earnest. The three parties — the project owner, PM/CM, and the contractor — which are
the key players in the construction, are stepping up to the platform to reveal a comprehensive picture of a ballpark that the world has yet to see.

B-14 16:15~17:00

AR—YTHAERE P I P& / Connecting Japan and Asia through sports
UEEURR] [T {8#F  ShusakuYamashita (SHIEETOHYN—U—7 f—hF—FRiE K ERBE

General Manager, International Dept. and Corporate Partner Dept. J.LEAGUE

=5 B Satoshi Mimura R 2 — 73 )L X (#K) B8R / Consultant, OKAYAMA SEAGULLS  Co.Ltd
= . . AV vy - FOT vy 3FIL - ATy MR—ILY =7 gEe@ES -7 - BRIIL—7 Ix—Iv—
ﬁﬁ :F.=‘.5 Chihiro Saito Manager, Strategy Group / International Development Group, B.LEAGUE

- HEH &7 Takayuki Katsurada () BABGEIREIRIT MR BEER 3R / Regional Planning Department, DEVELOPMENT BANK OF JAPAN Inc.
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Japanese companies are also using sports contents to make forays overseas with a view to expanding business and making international contributions. To home in on ball

sports, where there are established leagues in sports such as soccer, basketball, and volleyball, as a topic, this session will welcome persons involved in ball game business
of these respective sports as panelists to discuss the potential for making inroads in Asia and social contributions connecting Japan and Asia through sports.
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Exhibitor Presentation
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11519811 /Nov 19th

11:00-11:30 tHE®E /Exhibitor : Signature Systems Group AZEREER
HEA / Title : 7 Ways To Win As A World Games Supplier; English Transtation
#E#E / Speaker : Tony Booth Director of Signature Systems Europe

11:40-12:10 TR B RBER
HE#E / Exhibitor : ELAN/Standworks Englieh Transiation
EEA / Title . TThe latest developments in the field of mobile, driveable
retractable tribunes and portable grandstand systems.

SEE / Speaker :  Mr. Albin Hibl, technical director of Standworks

12:20-12:50 HE%E /Exhibitor : Terraplas BXREER
=4t . . . English Translation
HEA [/ Title : TMulti-Use Stadiums The Expert Way.
F#E%E / Speaker @ Alex Stead  Global Business Development Director, Terraplas

13:00-17:30 HEE . BEREBEA/N—Y3vU—5—-XERTAY T (Saitama Sports Start-up))
BEL  BEA/R—yay )= —-XBRTOY LA (Saitama Sports Start-up) XEHREICLDHFREY T,
BEE . BE/NR—ya V- -—BRIOVSLTERREN] 24

1 185208%) / Nov 20th
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FEE . Axess Japan KXt EBEHEE BEH EE
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13:50-14:20 4E#E: r—Iaxkkett
FEL | AT EORERE ! BRERKSHSERE PS HR-C)
EEE . E—I%Ae AKRDWESR T B
15:10-15:40 HEE: ARERGISH
HEG  THRAAXY™ For All Stadium Project OZ#ET
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