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ITOKI CORPORATION

Kinki Nippon Tourist Kansai Co.,Ltd.
TAISElI CORPORATION

Yasui Architects & Engineers, Inc.
ASICS Japan Corporation

BRIDE CO., LTD.

CHUBU CO., LTD.

KUMONOS Corporation

THIRDWAVE CORPORATION

SOCCER SHOP KAMO,”KAMO Group
Panasonic Corporation.Panasonic Information Systems Co., Ltd.
NGC Corporation

UNITECH SYSTEM CO.LTD.

Trocellen S.E.A. Sdn. Bhd.

Humanforce

British Embassy Tokyo

Azusa Sekkei Co., Ltd.

TAKENAKA CORPORATION

NISSIN EX. CO., LTD.

ENDO LIGHTING CORP.

STJ RENTEC CO., LTD.

Ascent Co. Ltd.

KOTOBUKI SEATING CO., LTD.

ProPlay® by Schmitz Foam Products B.V.
Catapult Sports

Bestec Audio Inc./L-Acoustics

SATO KOGYO Co.,Ltd.

Yamashita PMC Inc.

Rococo Co., Ltd.

Tarkett Sports

d&b audiotechnik Japan K.K.
BERNHARD AND COMPANY

OKAMURA CORPORATION

AGC Inc.

Signature Systems Group, LLC

Natural Grass

Toyo Green Co., Ltd.

TOHATA ARCHITECTS & ENGINEERS , INC.
Mitsui Bussan Aerospace

Sanoyas Engineering Corporation
Terraplas

KURIYAMA CORPORATION

Osaka City /Osaka Chamber of Commerce and Industry
Japan Society of Sports Industry
Alliance of Japan Top League

Japan Rugby Football Union

Japan Volleyball League Organization

The Organizing Committee of the World Masters Games 2021 Kansai
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ajp-sports.facility@asics.com EREEE
http://asics-sp-partner.jp/ g&
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Azusa Sekkei Co., Ltd.

info@azusasekkei.co.jp
http://www.azusasekkei.co.jp/
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Azusa designs stadiums and arenas through total management including operations,
with the aspiration of realizing venues that capitalize on diversity inherent in sports and
generate various positive effects.
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Ascent Co., Ltd.

suposo@ascent-jp.com
http://www.ascent-jp.com/
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Ascent Co.,Ltd is the system integrator of Audio & Visual system in Japan. We are also
the exclusive distributer of Click Effects by ChyronHego in Japan which is No.1 US sports
production system.
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ITOKI CORPORATION
https://www.itoki.jp/
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1V ZEZZA2 [22E] [RE] 5] S<OZERRLTVET,

Itoki will exhibit ICT products and original network system.
LCD display built-in meeting table to stimulate discussion = “Face Up Table”
Unigue network system with convenience of wireless Lan with no troublesome cable connections = “Lan seat light”

| c-08 [eiklahyias s
British Embassy Tokyo

noriko.oda@fco.gov.uk A1FUR
https://www.facebook.com/ukinjapan

London2012 OBEEH SEH D, IR7E(d Lee Valley Regional Park Authority
@ CEQ T&%% Shaun Dawson KZ#BEL. [IXa=F« - TVF5—I XV BRI
£ B AR—VIERDBREER UINGEDME F—RE Lee Valley DEHIET (1REE )]
ZT—XIC. ZUVEYIRBSCAR—YHEERD. XI+—AR—YA R N
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Shaun Dawson, the CEO of Lee Valley Regional Park Authority, who has been involved in the London 2012

Olympic project from bid stage in 2003, will present how sports facilities, including the Olympic venues, can

continue to be commercially successful, even after the major sports events and contributes to the local
community.
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http://www.agc-chemicals.com/jp/en/fluorine/products/ B
detail/use/detail.html?uCode=JP-EN-FO18_1

HICEHRAEREER, AGCO7ILwvIR® (ETFE 74 JLL) & THAVHEDS
WRBERAREME LT, RBEZEEZRIELTVET,

Fluon® ETFE Film offers good light transparency, allowing ultraviolet light and sunlight to pass
through. It features good weatherability from ultraviolent to infrared light, and provides strong light
transparency and mechanical properties even when left exposed outdoors for a long time.
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STJ RENTEC Co., LTD.

stj-kansai@suntelecom.co.jp B
http://www.stj-rentec.co.jp/

FSUY—N— - BREL VY IVERED ST LY Ty I ISV IYRRES -
cUAIWSY - KRAT Y MR=)b » RF— - bS5 TP AOVIEERIDERE =S
ICRDFE->THD, EFIRY Y IICKDEMER - B - A VT FVRAZITSBHE
EORODUCTHRARIDEYT ., FBEREERFH SKEROEEFER (BCP) £LT
BATRK T —RBELERAEDIVYIVT « VTR EZ—XCE o I BRI DIRSE
BFHNITHDET .

We, STJ RENTEC Co,, Ltd. are specialized in two-way radio selling and renting.
Anything about two-way radios; pls contact us freely !

BREIXI—v—
NGC Corporation

kawakami@ngc.co.jp B
https://www.ngc.co.jp/

ITYVa-vyay
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g FIFIWAVTIVEIE BE - BETBICRREINDI AT A PROEIVY—FTA
AV MHBISEAL. BEILTEVDO X U, " RERDIRGEEY Y 1—3 2T
BEDAR—YEIRAZBRDAT—IN" BTF—XICIVF T4 AT A TERN
TFZIED'ETBERE Smart Replay, "Envivo replay" £1c X4 I 7 LRBREDS 1 J&)
BERE AT L "VOGO Sport" i, ZEBRBUET,

Since our establishment in 1985, we have consistently developed and supplied innovative technologies in the
field of video production and display solutions, contributing to the development of video innovation that provides
people with moving experiences. The theme for our booth is "To bring Japaneses Sports business to the next
stage with cutting edge video solution".

HethEEERA
ENDO LIGHTING CORP.
http://www.endo-lighting.co.jp
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ADEEERICEVNT by TS ADRBEZENTENDFH UL,

SR, #FlcBRHICAD COMBREZBELT. JO-/NLICER7U—FPRSY

I7 LTORE=ZRD GigaTera #HEDBEICKD. RIR—Y - FEMEREITOEH

71-SH%EE LED BRB3> U —X%.[ENDO GigaTeral 75~ REULTHRRWVZLE T,

LIGHTING CORP.

Endo Lighting has followed a philosophy of using fewer resources and less energy to
create better environments (spaces) since its founding. Our goal is to contribute to
society through lighting as a creator of high value-added spaces.
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OKAMURA CORPORATION

http://www.okamura.co.jp/

20184 4 A, KRS AHLS] ICHEETE,

oKamura rspgss s ERET. ABESBEShERLT. HRCERT 3.] &4
HALSDZ=varvELT,. =LV Y a—ravEADEELE ST O—-/NUEIC
Blffe. E5EIEEMBEOBLICED. TNHS5EHSHBIPTFOX - Hifizt
bUlc TH&H] ZEF &L, REREBERSEDE LET.

Since its founding, Okamura has provided high-quality products and services for offices, education, healthcare,
R&D, commercial facilities and distribution centers under the motto “Quality pays for itself.”

Okamura’s strength lies in extensive knowledge and technological expertise in many fields, the foundation of
creating comfortable spaces for customers worldwide.

m AZINW BRAR—Y
CATAPULT SPORTS

ken.saito@catapultsports.com
www.catapultsports.com

GPS FINA R

B#
(HQ: #=2F5U7)

A5V & GPS PIIREE R EZEL. STE—PY v - ESHEAR—
[CBVWCEFOETERMPRAE— B, JIRGE. Hﬁﬁﬁ?@tb\vhiﬂﬁ’&hﬁﬂiét
DFAU—KRSYFVIVRT LZERRE. REHELTVLET,
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dVT 4 Y3 VEEPREROVYRIERE. UNEURECBVWTEREINTLETY,

Catapult provides an athlete tracking system for sport teams by using GPS and inertial sensors, which delivers
data such as distance, speed, accelerations, decelerations, and changes of direction.

Currently over 60 teams in Japan use Catapult's system in order to maximize performance, reduce injury risk, and
return players from injury.

HXetbhrAE Y —U X MER
Kinki Nippon Tourist Kansai Co., Ltd.

moriguchi9 14055@mb.knt.co.jp B
http://www.knt-ks.co.jp/

AH=YY=UZLs

[ESEAY —UZ T (3, EWE 2 OBEIRKFALTSS KNT-CT il

et Ty VI ZARTORELIY PRt TY, MgORMTHOEHS. BARTEEHEK
b, EFIRIT. SHERIT. A\ NBELE, BLDERSEEIGEIO0—-/NLTT, &F
THAR—YEEF. BRNDOHEZLDAR—YA N NEEZRMDIK>THH., &
R2020 AU VEYIDA T 4 Vv LiRITU—ERI\— R F—THHDFT,

Kinki Nippon Tourist Kansai Co..Ltd is a Kansai area company affiliated with KNT-CT Holdings, the second largest
travel agent in Japan.

We operate a lot of sports events both in Japan and overseas and also now we are Tokyo 2020 Olympic Official
Travel Service Partner.
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KUMONOS Corporation SRE R

a.kitaura@kankou.co.jp B4
https://www.kankou.co.jp/
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DESHIFEIRICEMULTCVWE T, ZRTRIEE. BE- TARODDHFZBR. RE-
B - AIN—ViEsR - L - TYA VIEEBLWVWERICE TERVELWTVLET,
JE/AD-RU—2 3 VREERTAE. SEERZHET - RKUD L 7L EDEIC.
AR=YREIT L, 7U—F OEFERE. UZ1—7ILICERMVEUET.

KUMONOS Corporation contributes to the maintenance of social infrastructure with use of original and latest
technologies. Especially 3D surveying is used in various fields as civil construction, movie, sightseeing, sports
facilities, and cultural heritage maintenance, design and so on. We help maintenance and renewal of sports
stadiums and Arenas with the 3D technology, external wall diagnostics and coating.

oY PeRnE

KURIYAMA CORPORATION ATS

https://www.kuriyama.co.jp/

B7

™ oronaay  ENEEIROTL—REERBNICE FE U TH M~ AR S~ [5
R STLwoR] EEUS, " BED7U—F " O—AEESK—yI)ILI—k [F1y
H0vY) &, H5HBAR—VEREDUAILT v FICEU I HRIEEQBER 12
E A
FAU—REb52h. FEENSBESDETROLTHATE RSN & Bkl
ERRER e AR—VIERED [CEMLET.

We propose a world standard environment suitable for level up of all athletes starting with PVC
flooring for Indoor sports [Taraflex] that has rapidly improved the sports environment at indoor
sports facilities, portable court which plays a part of "fascinating arena" [Quick Lock] ,etc.

m AMTFI—FT 1 VIARMT
KOTOBUKI SEATING CO., LTD.

seating@kotobuki.co.jp
www.kotobuki-seating.co.jp

Witd 1914 FRIEOARREA—H—TF. [AZDT ~TF] LT, EAEE

DEIS. 5K R—LAEBEE LRI ITLOTU—F. SREPREREE. O
ERET DRAITRE  BEYIC->TxE Ui, KE. BE. J5YZ. L.
SUAR—IL. BE. BEDYI—TRHBECT, ZOMALE. HRICHH>T
0FET.

Established in 1914, Kotobuki Seating is a pioneering manufacturer of furniture for public facilities. Japan's
foremost provider of seating for theaters, cinemas, arenas, and stadiums as well as furniture for classrooms and
lecture halls, it is also active worldwide, with affiliates in the U.S.A., UK, France, Vietnam, Singapore, Taiwan and
South Korea.
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THIRDWAVE CORPORATION

sales_hg@twave.co.jp
http://info.twave.co.jp/

HRat— ROz —JiF. SitsEs'—=> Y PC [GALLERIA GAMEMASTER]
M sisonne ERD. 0 ARy RH UNIECT BE Y2 YDDE, © AR~V [LFS]

DzERR. BEHFBE4RE (510 2ESK e AIN—YEFHE] O Road
to World! #R& %N De XA K—Y K& GALLERIA GAMEMASTER CUP
2018 ZRET 216 L. F'—V—EHIC, BARIC e AIR—Y ZRMH TIEEN ZED
TEDET, e AN—YZIRDIEWLAIFEU THER T !

Thirdwave Corp. has strong vision to create eSports ecosysytem in Japan with high-
spec gaming PC "GALLERIA GAMEMASTER". We want to make eSports as new culture by
creating eSports stadium, managing eSports event/tournament, walking with the gamers.

B-08 Xt EPAGC0Vg) [:E 5wl & n—RR0
SOCCER SHOP KAMO ~ KAMO Group

www.sskamo.co.jp

’(‘ﬁ‘ﬁ’o Bl 1968 %, YvhH—r3 v TTKAMO [F. £EIC 23 E#HEAF VY SA VA KT

ZRAT DY Y A—HROBMECT, TLAV—PT 7 VOZ—X[CBIRAT Dl
. Yy Hh—74 57 LDOTERMIRETITEL, KAMO Group ELT. TNEXTD/ D
NDEFED U FHcETU—T 4« =)L ROEE, ZD7T 1 —)b RZERDEARIN Z/’H

DFFLE TV —RRZCRIHLTBDET,

www.sskamo.co.jp

Established in 1968, now SOCCER SHOP KAMO is one of the largest specialty stores of football
equipment in Japan. Not only to supply football products in our 23 stores and online store, but we
provide new field plan and opportunity to play, with our rich experience as KAMO Group.

ERISRHS
SATO KOGYO CO..LTD.

SKIP@satokogyo.co.jp
https://www.satokogyo.co.jp

EBETSRIE. MEREREL LT ERME.] Z+—U—RIC. BERFREEEDTS
FPELEICRDES. ZE - RODDORELFEEDRE. £ UL TCREFHRBREDE
RBICBHTBDH U, INDSEBEFE—Z DT HRZ—XZWMDIAH.
EmE. BREOY —EXZRMTIEEHRDT v RIN— I —=ZBELTEDET,

Expounding on Sato Kogyo's guiding corporate philosophy of 'Total Project Excellence’, we have strived in years
past to enhance customer satisfaction, build safe, secure and comfortable spaces and develop high-quality
social infrastructure.Going foward, we remain dedicated to placing our customers' interests first,responding to
society's needs,maintaining excellence and being a good partner to high-tech service organizations.
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m H/)VYR - IVIZFVUVITHAEH
Sanoyas Engineering Corporation

info@sanoyas-eng.co.jp B
http://www.sanoyas-eng.co.jp/bollard

S EREARSLLARS — R (BELEY) THF kY ToSAOEEERD, ZEATG A

anoyas ccess#OEAREEELT. KS5— RESEGARSLTVET, FEEAFU
ZARARA VTRE U T OBHD & S, ABDALHEE DS COBEMRET
BEHLETS. I\ EF 1V T TERTHEDREICEMUE T .

As a sales representative of ATG Access, a leading manufacturer of security bollards from the UK., Sanoyas
Engineering deals with its security products. The commitment of Sanoyas Engineering is to make secured
society by blocking vehicle ramming attack to a mass of people with ATG’s high security barriers.

m Signature Systems Group
info@signaturecorp.com

www.signaturecorp.com/stadium 7XUAH

By FREN)—

OYVRYFUVEY JIFUES BLDERAZTORE ! HFRTE>EBEWINT
WD TSAF Y IBIRRX—H—TT,

World's most trusted ground protection and temporary access provider for major games. Keep your
playing surfaces and fans safe during special events with the strongest and fastest installing turf
protection system in the world.

m VaAZyY Jx—=L TJOYIY E-Tqas— Py
ProPlay® by Schmitz Foam Products B.V. Xy E

sales@schmitzfoam.com *S5v4
www.schmitzfoam.com

Schmitz Foam Products B.V. [&. #3524 T 1935 FICEII TN 3 HARIEK
BEPETY, THERD ProPlay” [FRR—Y L OEREEM. kv 1—
VaviENkYav Iy RT, By h— TZA kv i— SIE—. Tv biRk—
. RIVFRAR—YOEBNLEEFZIUT U, BHREATSY AT LAZTRELE
9, BUBTOHRORE - ETEHFHLVER. FEBLURBICORBEDILEND,
25 FORMARIIBICK DHAAE IR FBRBEN T,

Schmitz Foam Products B.V. is the global supplier of ProPlay”, the perfect shock and drainage pad for high-

quality artificial grass systems in sports and fall protection. ProPlay” is playable in all weather conditions and has
excellent drainage capacity. With 25 years warranty it offers the lowest total cost of ownership.

HRERR

EXHIBITOR INFORMATION

m GrassMaster Solutions & Paruka

Tarkett Sports
info@grassmastersolutions.com FAUR
www.grassmastersolutions.com

NMITUy R

=y RZAR—=YDI\A Ty RZ(F. ZDDYATHHEbES, 7Uh—T 41—

(V) GRASSMASTER  J1, <594 70057527 25— (15 2 5L L ORI, RT 700 AFIOL » F HH)
ER—RY NIATDTUVAYAI— (FLICTUATEE) T, 2018FIFA D —
JWRAYITlE. BARED T2 I TTS5—R - PU—FEF v THAT DTS
AXRAI—EYyFTIV—ULFE U, BREHFDZ—XICIH UIeRBF/\A TUw RZ
VAT LECREREVELEFET .

GrassMaster Solutions by Tarkett Sports are the Pioneers of Hybrid Grass since 1989, offering tailor-made
solutions for professional stadiums, training pitches and multifunctional venues for football, rugby and American
football: GrassMaster, stitched hybrid grass system with a proven durable lifespan & PlayMaster, carpet-based
hybrid technology that ensures an instant playability.

PNGEEET Sk FAOYIN— -
TAISEI CORPORATION o 3m b
http://www.taisei.co.jp Bz

KAGERIE. 1873 EDRIZFEMR. BARDER(EPEEDER, EERREEDIC
BEEZZAATER Ulco HEDNHAMEULRATR. KDENTERE - RIDFHED
BEICERIDIET, BETETPHARCE>TOHULWREZRIECED I LZX
ERLEVERUTVET . IND5H TADPVNEVELTIREZRIET D] £WLWS
JI—TEZOEHE. BREBL. RERDHOBEFL(CHENHEZI<DIC
WMbOHATNEXT,

We undertake many notable projects in Japan and overseas.

KRS TP IHE FAOYI—-
TAKENAKA CORPORATION o 3m b
http://www.takenaka.co.jp/ B4

- L [REOEREHICEL, HRICERT D] CExmmeE LT, BIIILE. 2

T TAKENAKA  snpmses |, S RT—IEEIHEDREMEFNITEEUIze R—L - R
YT LICBVTH, BEIOSKIREZ S I T L [R/R R—L] Ziah, ES
(CHZLDEBBOEFT, E5IC [BEORNE BSOBEAT "] BHEL. 4
BEMICE>THUWES L EBRRYPES I DI BATVET, " HHhTH
EOEETT.,

We have specialized in architecture and have worked on numerous landmark buildings, since its founding.
Regarding Dome and Stadium, we have many works throughout Japan. In addition to our aim; “To Make the Best
Moments in the Highest Stage”, we are working on Building and Urban Creation.
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HXEtFa197
CHUBU CO., LTD.

infotokyo@yourchubu.com B
www.danketurf.com

P S 772

BRE#HF 10 T1F. #50 FRIICZEDEE - RFTDEEN S5 — MUTLER,
BEF—DU—RICOILTBOEESEZF LD, REPAR—VIERDEERELTE,
ZIRICHIEDTTOTEX Ul BAREDNTHEILMORFEXRILDID E TEES
NZZRREORETHRLVIHAZEVCWVWE T, K. ZOEERFTHSHET - X
TFUVAXTh—=FICHIETEDDBIFHTI

We “Chubu Co. Ltd.” is one of the best companies involved the turf grass in Japan. Since our
company started production and sale of turf grass 50 years ago, we have been to various service
such as management of the golf course, parks and sports facilities in the keyword green.

TA=TIRE=T=T4279297 I\ /haat LN
d&b audiotechnik Japan K.K. A%

noriyuki.tamori@dbaudio.com
http://www.dbaudio.jp

(HQ K1)

mm d&b audiotechnik l&. AHMERICHITDIAE—FPEREQIFTOEREAE—H—D

8l X—H—&UT EEMICEERZRELCVET, Al RarY, Ya by b
NERBICEH D . ARARS LUEEDHLRBRMICENINTE T,
HHDFHIFEIFEI AT LG, OVT—MR—=ILPERE. AXZN\TX, ARV
2 3avEVI—FTHHWRIREDHERTHHEINTSD ., CLNSHERBEN SR
KFNMEDAT V7 LICETHREEINTVETD,

d&b

d&b audiotechnik operates internationally as a manufacturer of high quality loudspeaker
systems for sound reinforcement speech and music in public places. The headquarters,
which also house R&D and manufacturing, are located near Stuttgart, Germany.

enquiries@terraplas.com

www.terraplas.com 1£UZ

By FREN)—

BIFTEDAT I 7 AHAHICZENTH D EZLEDHS., HEDE Y FRED
SHODME—DEERE(E Terraplas TY !

Terraplas #RlF. BEFOERELEEZBRELERD SRET DILHDOHE—DY
Uai—Y3VEULTLLRHENTVET., AF Y RI-1 ZBNT. Terraplas HY
SEREEEDELIICHFIDTENTEINEEREICTELE > TIREEL,

If you want your Stadium to be truly multi-purpose the only solution for your pitch protection is Terraplas!
Terraplas products are universally acknowledged as the only solution for successfully protecting your quality
grass from patrons & heavy equipment. Visit Stand I-1 to discuss exactly how Terraplas can help you.
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Bt RIMERE RS
TOHATA ARCHITECTS & ENGINEERS, INC

contact@tohata.co.jp B
http://www.tohata.co.jp/

e

T RMEEEBE 1932 FRIELR, BRCKICERICATEIRBZERL. £

Tt e seans SR G BlER & sk U Cy ARZENCT DEEPHHIRIEDORIECIDEATEDHL
Teo BHTH. BH < DR—YEEERDREG. BESN/ DN\DZERLT,
BHEICEN U fe = — X7ZHRECBRETHIC AR U TV Sl N Z BERRICERDH TLI W e
BRTHDEBELTHDET., SEH. BRSTOHFICHR DG TEL, BT
ZBADY—ERZCRHL T, HEORRICEEHMUTEVDET,

“TOHATA ARCHITECTS & ENGIEERS” has been keeping on engaging sincerely with customers, integrating
experience and wisdom, and working on the creation of architecture and urban environments. We believe that
the achievements of many sports-related facilities are the result of our technological capability that can reflect
plugged-in needs in the design, using our know-how.

FEIV—HK
Toyo Green Co., Ltd.

info@toyo-green.com B#&
www.toyo-green.com

2 N

FEIU—VRIE. 1969 EORULIR. SEEEL TRIEDRANLS EEE
DR EBBORBHEICEDTEE Ule, RHSRRTHE. XYFFUR, IV
U QU YT (VY. BEWR HENE. AFITLAPZOMAKR—YBRICBT DR
TOYO GREEN  K—Y5—TJ(CET 2HANMY—ERERELTOET . BICHEHSCOREN
BEOTECNBRI VT LOMAK—Y T 4 —)b RAFD [\ TU v K- 55+
YA L] ICEULT, BEU—UhRET BRAHY—E 2 BB LET,

Since 1969, Toyo Green is a comprehensive turf management company that promotes integrated
turf management. The company specialises in design, construction, and maintenance of sports turf
in stadiums, sports fields and facilities all over Japan, as well as research and education.

Trocellen S.E.A. Sdn. Bhd.

www.trocellen.com.my B4V

7

Trocellen (. ZERUIFLY T+ —LDA—H—TT . 8 HFFDHERIC 600 LU DR
EBEHL., SFSFHEBPRANTICYY1—YavEBREIILTVET.
ATZOERRR/Cy REEICIE 25 EUEICHR>TRELTHD. ZOEBNEISVR
[ProGame] Z&U T, RBEVEECENLE. MAKOSVLEREOEYFYU1— 3
VERHELET,

Trocellen is a manufacturer of cross-linked PE foams. With more than 600 employees at eight sites,
the company has been present in the artificial turf shock pad business for more than 25 years. Its
ProGame brand provides long-lasting, high quality solutions for pitches.
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Natural Grass
marlene.pivard@naturalgrass.fr
www.naturalgrass.com

AirFibr (& by FURILOY v h—PSTE-RSIT L bU—ZV JlERAEITICHRE
ENETSVARDBE (VA VT —R) SNRASDEMDIETY, AirFibr D
EyvFRERRAIINY., GRNA007 74 N\—BRUEBZZOREICEE Uz 100%
KADZHSBRENE T, DFD. ATZREYFEICHDFEA. DFH 3FEDH
I AirFibr (700w A—PSTE—F—L - BFOHD 30 LLEDRFTIT L b
L—ZVJ0€r5—ICREEN, I35V RZOMBTRE—AEELED I U,

AirFibr is a hybrid grass technology specifically developed for top level football and rugby
pitches, and multifunctional arenas. It is a 100% natural grass anchored in an innovative
artificial rootzone composed of sand, synthetic microfibres and granulated cork.

HBRestt=wvI10X
NISSIN EX. CO., LTD.

seating@nissin-ex.co.jp
http://www.nissin-ex.co.jp/

TBR] ZUT [A¥] [CTRED S TERMPEMIEEDML EIFHMZ B TRARURH
FEUTIRFEELTWVE T, BICERTO—U Y I ORREBEZRIE L TV (RILH
DELFEFHPEE - 47 « A ECEAVELWTWVET,

Fe, U=V P ICTCERBHZRI VRMICTTIVINT TS AZHIGT DBEED,
KBRS I T I - BISRBERDA —5 — A1 RRIENURBEDEEZHCIFEE
EULTRAFRTY,

Nissin EX. Co., Ltd. is one of Japan's leading providers of innovative interior and construction materials.
As a new business venture, in 2011, we partnered with Hosoo Co., Ltd and Hsteck.

Our products include seating for theaters, cinemas, stadiums, arenas, schools and hospitals.

Nissin EX., we strive to provide the best products and services that give 100% customer satisfaction.

m N=2VIN=F PR hAVIN=—
BERNHARD AND COMPANY LTD

info@bernhard.co.uk
https://www.bernhard.co.uk/

KRS EE M

B7
(HQ 1V 2R)

AFYR-STE—MICHHMZER. 1856 FKD SN DO EADIRERKZSRIE - IR5t.
WR—RDAN—Y & —TIERICRADMERMZREL. ZREOEY FZ{ED LIS
FJ. 2018 F KD MLR EEFIRIELIO—54 MBOERGEL. BEDY—TI 7D
BEOEZYIR—LTVWERT,

Suppliers of Bernhard Turf technology to worldwide.
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B&E

Panasonic / Panasonic Information Systems
sales-pisc@ml.jp.panasonic.com
https://is-c.panasonic.co.jp/

Panasonic /(rv=vs 171 %x—y 30y AXBRRHE, MELEFUHELLSE
TRICEMINEEDY RAT L - Y—ERZHREIFTS IT' U—EX "ETI,
NFYZwIII—TDIT FREHE LT, ZOIO-NIVEEERFEZESARITER
VAT LTHEUCVWE T Kfc. TORTHE O IRERE / DN\DZERPHT TV Dy
I INW—TEADBEEHICHLTE b=V Y 1—Y 3 VETRELTVET,

Panasonic Information Systems Co., Ltd. has its origins with the Information Systems Departments of Panasonic
Corporation. As well as supporting various businesses of Panasonic Group both in Japan and overseas, we
contribute to other companies' businesses with our know-how and technologies generated through the diverse
experiences in Panasonic Group.

- Humanforce BeEEY T~
Events@humanforce.com 9x7

www.humanforce.com/

F—AK5U7

Since 2002, TimeTarget has prided itself on being one of the industry's
most effective Time and Attendance providers, with half a million people
across 22 countries using our software every day. Today we're no
longer just a Time and Attendance provider, but a complete Workforce
Management solution. Humanforce.

HEERERMEA Y — b

Uy Rt
BRIDE Co., LTD.

http://bride-jp.com/ B&

__ 1981 LD ABEARR—YY— MERE, FEEELTED. BEFLEAND
DBRIDE 550288Em8cfteLTEELt, BEQY— NUED /9\9EENL, 2
FITLEIFDY—EREL. BERULTHBHFET,

We have been manufacturing and selling sports seats for cars since 1981 and have been
supplying kinds of automobiles to Japan and abroad. We are developing seats for the
stadium and arena by utilize the know-how of seats production for many years.
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m RATYIF =T 1 FHR &t L-Acoustics [TH 2zt
Bestec Audio Inc. ./ L-Acoustics B

info@bestecaudio.com
www.bestecaudio.com

(HQ 752V2R)

RATYIF—F 1 F7WIE. L-Acoustics HBRDT «+ A NJE1—5—T7, L-Acoustics
[& 1984 F(CYIPL(CHEET- 2 BREHOLEL U CANISNEEBAAE—H—X—H—
TY, 1992 F BB IV ET MK IR MOV RE—DDEBENSHEES5ND]
[CEDEUI—J70Y K ZADIVTFv—-F79./0V—-0WRFAZTL. HFEMNICHRICKD
Je V-DOSC ZHZXUF Ufce TNICKDEIES A VY —RAT7 U1 ZRiELTcbEE L THE
RATLLHMBNTVET, OV RVEVF FUVEY IORBRARICERENE U,

Since its creation in 1984, L-Acoustics have been unceasingly shaping our industry with revolutionary
technologies, such as V-DOSC and Wavefront Sculpture in 1992, and L-ISA, the new immersive solution, in
2018. L-Acoustics sound systems are rapid to deploy, intuitive, reliable, built to last, conceived to provide
highest return on investment.

m =HYEI7OAN—IAKAEH
Mitsui Bussan Aerospace

mba-security@mb-aero.co.jp B
http://www.mba-security.com/

tFa1UT1YATLA

e errrmranse  DAlMeier BEOVILF T+ —HIVAX 5225 [y Panomera (&, BEDAX 5%
it it EEHULTHD . ZOMEZREGOETRA 190 X HET )UBHOBEHHREIR
BEERTEDHLVIVET FDAXS VAT LTY, BEBEASLEEICDED

B AASOBBHIRICHHFS UVMRNER S I7 LERERRELE T,

With the patented Panomera multifocal sensor system, the German manufacturer Dallmeier, presents a
completely new kind of camera technology. Panomera enables the surveillance of large areas of the spectator
stands from a single installation site and in an insofar unchallenged resolution.

KR BRHEEET B
Yasui Architects & Engineers, INC.

info@yasui-archi.co.jp B#
www.yasui-archi.co.jp

S8 - Rt

THEBEREIFHBE 1924 FORIENS 90 REDERZHET X, BRIFEER
EEHEEL CTBEEPHEOERZNHEICRREL. SHET—EXZRALTVLET,
JOY 10 MEFREEDGERERESVREDEEZRTETED LS. ICT ZEAL
e [93547> hEmEl OBIMZ##ELTVWET .. BBEEHNTRSY v IHREZE
DRI, M RR IS MEDRIEICEND B E T .

Yasui Architects & Engineers was established in 1924. From now on, we will continue to elaborate the concept
of new architecture and conceive new formal expressions, technologies and wisdoms through our various
services including architectural design, construction supervision and project management, both in and outside of
Japan.
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X4 T PMC
Yamashita PMC Inc.

contact@yamashita-pmc.com
http://www.ypmc.co.jp/

e BILT PMC (& SRS TDEEORINCERT 2 [MERSHFITT. TOREF.

MEER - $BEE - ERICEADDIBRZEBLT, BESKICEDTOD [EHFTLKD] ORK
ymc & [BEEORIE] ZERTDHDOTY, BRIOI 1T MOWEZ—BLT [BFK

FBOEKH] [CHEETDHIET, EOBREBLDORENEENTVEET,

Yamashita PMC is a “Facility Strategist” which contributes to business success. The company aims
to realise new business activities and creates new demands by providing facility solutions. YPMC
enables clients to take the initiatives and leadership to achieve these goals.

m UNITECH SYSTEM CO.,LTD.

trade@utsystem.co.kr
www.utsystem.co.kr

UNITECH SYSTEM [, 22 D%EFZzEiGL. I—0v/WEBICEE Ui, HiRkERE
EREREERE Y AT LICHHEL. 15 FRILEICED. fhiEBUER S REREZE U TRAR—Y,
HEE. SENBRORBRICERL CEX Uk, BICERFTHLHREERE. 205
WWEREE BT CHtFRMBZE U — R L. HRPDRBETCDA NV MCREENTVET, &
$.UNITECH [&. 2022 £ FIFA World Cup 1% —JL. 2018 FEXZFF U VE Y .,
2017 FEILEEZERRAREECTERY AT LADAA VB TSA P—ICEDH U,

In UNITECH SYSTEM, works in Pyeongchang for 2018 Winter Olympic is nearing its
close and currently the preparations for 2022 FIFA World Cup Qatar are in full swing. The
shipment will commence at the end of September.

**Etﬁ*in 44 FIIWFTy b
Rococo Co., Ltd.
rococo_sales@ml.rococo.co.jp B&

https://sse-net.co.jp/

O337)I—TDSSEDRMT D, NATUy REFRIAF vy bV Ua1—r3
~"AUTH TICKET" ZTHBAWEULER T, /XY~ TJVY—bDF Ty MRE -
e ZBAlE L. B CHRERGSARSERZAV— T+ Y THBCEAZRREL
FI SBRETFIVUT A HRELT, BEFREFEBEDADIE. RY Vv ITDARS
EROMHBEELDIT, EFRAICKDRAY Yy TARSER| CHRIKDSDHEFE
UT—RAFTHEULEE L,
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JIBF =8B Saburo Kawabuchi

—MAHEEABRN 7Y — 7 SR HARR— PR R AR—YF SEE (RERR—VBY)
REESR 2R HARUTIvIR RERGERER CEO Director, Sport Organizations Support and
President, Co-President, JAPAN SOCIETY OF SPORTS INDUSTRY / Private-Sector Collaboration Division,

JAPAN TOP LEAGUES ALLIANCE

3% A /Conference Room

B E Motoi Oyama

Chairman and CEO, Represantative Director,
ASICS CORPORATION

Zki | Paid Session Free Session

SESGLSS

JIIE B Gen Kawai

JAPAN SPORTS AGENCY

11:00~11:45 HRIEREO

rZnhsO7ARR—YEYXZADBIETHD,
The Vision of the Future Professional Sports Business

BFROAR—YEYRRERENSREUKITBHE I B h—Ttyy a3y R—IL/— I8,
FIGINR—T T4 0T EHE AR VICE BRI A DERMEIC OV THEIBRRICE > TV e
R AR—YBREEROEY Y3V,

A talk session by two prominent figures who continue to radically reform Japan's
sports business. A must for people related to sports, with sessions on ball park plans,
digital marketing strategies, contribution to regional revitalization through sports, and
a wide range of other topics.

Rt %5 Yoshio Nakamura

BAZR—VEE?S BE FHEAR
Director, Executive Committee Chairman,
JAPAN SOCIETY OF SPORTS INDUSTRY

AR B Ken Maezawa

B¥RARHMIBERFN\LT 715 —X

iR WERBEALR FEXLER PR

HADMICEER—ILN—0 Bk ¥ —7 7« v 7184

Corporate Officer, Business Operation General Manager,
HOKKAIDO NIPPON-HAM FIGHTERS BASEBALL CLUB CO.LTD

#JR —IF Kazumasa Ashihara

REHEEAS v/ TATTyYaFIL-NRTY MR—IL)—F
BEEE EEER

Managing Executive,

JAPAN PROFESSIONAL BASKETBALL LEAGUE

%y MRKEE(S (OTT) D
HIBBERAICIEEIRRET I

The new style and business model of sports viewing
in the age of OTT (Over-The-Top)

ZOEYY VTR RY NI =71V I5OERILEAN— T/ 2ADEHEILIC LD SEFRET
BRBICERHECOTTH —ERICOWTEBT %o Ry MREEIS (OTT) PV —2vILXTATHY
INETORAR—VEER T ETLERR 2 EE UTERBIEORBEZEA TV Blc1—
Y—OFATRIANOEAICEDE T T TNV MEBETERLHAHHREDDLTNS,

In this session, we will explain OTT services, which have recently been spreading rapidly
in Japan, among other countries, on the back of faster network infrastructure and
higher-performance smart devices. OTT strategies will change the concept of sports
viewing, which used to primarily mean “television broadcasts.” The way people watch
live events is also changing with the changes in user lifestyles.

1% FRE Takehiko Sano

EREEBAY

KREGREYRIAY MAFH ZR—YYRIAY NEE EHR
Associate Professor, Graduate School of Health Management,
KEIO UNIVERSITY

EH IE# Masatoshi Hirata

Perform Investment Japantk= &4t (DAZN)
AR—I eI~ =YV TERER

Head of Commercial Partnership,
PERFORM INVESTMENT JAPAN K K.

Masterclass
YAI—=IS5Atyvyay E

COX

Cox Architecture

MASTERCLASS TITLE:

‘Delivering big stadium wins through improved fan experiences’

"WREN7 7 VEBREBLUIEY Y RY VT LOBIhFEZES
~YRI=IFREYyYav~,

8A31H (&) /31st AUG
~11:45 Room7

DESCRIPTION:

The aim of the masterclass is to present how, by improving fan experience design
features in a stadium, we can create a step change in revenue and support success on
the field of play, and can potentially offer additional routes to financing solutions.
Speakers from five world class sports consultants will present their experiences where
the incorporation of innovative revenue generating design features has significantly
improved the total operational revenue generated by the stadium’

We will also examine innovative funding models to deliver major upgrades and
complete new sporting and entertainment precincts that attract significant private
investment. After these market leading case studies, we will have a panel discussion to
debate the opportunities to deliver a similar step change in revenue across Japanese
clubs and seek to identify the challenges we would need to collectively overcome.

® =

TORRI =5y ay TR, 77V OFRERETELRIITLT AV BBELT 71—ILR
IEBFBTLA DFEREMELARDIHDH 13V Y1 —2a v ERDE T, R THIFTDOEAD
AR—YAVHILY Y NEIC LD RBNBRINPIPEE DT — AR FAELRIENTEXT,

F R BEOIERRT BTETHROY =1 —T7ILPT v I7L—REIORENANHEFICAZT
L&5.BADI 7T PHERAEF LTV E L PROBRRIF SRS BVREICONTH/IRYR
MEARWCERLTNZTLES,
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35 Y P b i ot T p o
RGP LTI —FHCHBITZIEEEEERSER
Case study of designated management operations

at stadia and arenas

RIVPIT IS BEREOBHELERS. F—LITTERIIPLTI—FO—EEEDS
PyT==In WD DERBFICEDE F— A5 T EERERET BT TEONDA
UyMEDWTZD AR E ELICERT B,

We will discuss how integrating stadia/arena management with management of teams or
clubs can hold the key to promoting reforms at stadia or arenas. Based on some case
studies, we will discuss the benefits of obtaining the authority to operate teams or clubs
and the possibilities that can open up.

JIlI& 3] Gen Kawai

AR—VF BHE (REAR—v8Y)
Director, Sport Organizations Support and Private-Sector Collaboration Division,
JAPAN SPORTS AGENCY

[ Panelist
32 BRA  Michiaki Tsutsumi

—AEREA LYY KRRAR—Y 557

BE REAEBSEEANR

Director for Nagai Park Management,
CEREZO OSAKA SPORTS CLUB ASSOCIATION

ALl 3T Ayako Nakayama

EHYERRSHE AT T Y —ERBERE

Y—EREER 77T Y—EREEER

General Manager, Facility Service Business Dept.

Service Business Div. Healthecare & Service Business Unit
MITSUI & CO., LTD

[ Panelist
A =B  Saburo Maeda

HARHFI—F—T77 M — KERGRAR
President, KYODOFACTORY INC.

‘erence Room A

Paid Session - Free Session

t 23 —=R15EB/conference Room B

14:00~14:45 tvy>3VB-1 R

TREZR—Y OHBR~KEAR—YIAVY =V T L
KANSAIDE!IEE EBEFEM S DHkE~ )
New Dimensions in university sports -

The establishment of the University Sports Consortium
KANSAI and efforts from the Kansai region

WA &S E LTV DHAEDKE RR— Y. BARNCAARIRICED S KFERR—Y D
MiciaFHe ZOHEE AFABEENSORBIOVWTED YV I,

University sports in Japan are on the verge of drastic transition. In this session, we will
talk about the new initiatives of university sports in the establishment of the Japanese
version of NCAA and the challenges being taken on in Kansai in anticipation of its

activities.
IR 8K Tadao Isaka

IMEERE R VERRNEE PR KR
Dean, Professor, Faculty of Sport and Health Science,
RITSUMEIKAN UNIVERSITY

LEH #Z  Jim Ueda
BFFIFRAT HRPHM HRER R

Professor, Faculty of Sociology,
OTEMON GAKUIN UNIVERSITY

00~15:45 tyv3

X274 IV =IAY M & B RAR—YVHERD
BEERCINEOR E—XELee ValleyDESIFEN

Increasing the occupancy rate and revenue for sports
facilities by involving communities: case study from Lee Valley

London201201BE A 5K Hh ., B1E(ELee Valley Regional Park Authority®CEOT%Shaun
Dawsonf&RBIEL, (121271 - TV 7 —IXY Mek B AR—Y R OB EFE R UMD L~
#ELee ValleyDBEFUBN () ~1 2T —VIC AUV EVIRBETAR— YD XS+ —R
Ry MRS FEMICRII U, Z U TS0 S 2 25« (KIS 21D/ D\ PLH
J—HEOEBEICOVTHELET,

Shaun Dawson, the CEO of Lee Valley Regional Park Authority, who has been involved
in the London 2012 Olympic project from bid stage in 2003, will present how sports
facilities, including the Olympic venues, can continue to be commercially successful,
even after the major sports events and contributes to the local community.

Shaun Dawson

Chief Executive,
Lee Valley Regional Park Authority

FeZR—YVIFIVFIAR—YZBZ2DH 7?2,

Will e-sports surpass real sports?
HRATREREES TS e AR— Vi, LA E THY PILAR—Y ZiBZ B AT HEM ERHIARAE
EHITEENESTNS, 2Oy Y3V TR ARDeRAR—YEES T 2F—TLAV—&Eh e AR—Y
DRFHEEMOERRICOVWTERL, SBEDLSICAR—YEYRREEZZDDN e AR—YDFK
RILOWTERT S,

The e-sports market s growing rapidly all over the world. Its potential to surpass real sports
is gathering attention in Japan as well. In this session, key players leading Japan's e-sports
will explain the latest trends and situations surrounding this field and discuss the future of
e-sports by considering how it may change the sports business in the time to come.

IRA [K¥E  Hiroaki Sakamoto

MR AABERERIT HECER R
Senior Vice President, Regional Planning Department,
DEVELOPMENT BANK OF JAPAN Inc.

¥ & Akira Hirakata

—RAH ARSI K- EE FHES
Executive Director, JAPAN eSPORTS UNION

[ Panelist |
fRE HFE  Masayuki Igusa

EyvhFryyatkRXait RERRHRR CEO/

eAR—Y IRy MR R RERRHRILR,/

HARIMICG RERBHRAR

CEO, BITCASH INC. / CEO, eSPORTS CONNECT INC. /
CEO, JCG Co. Ltd.

1874 —EF Ichiro Enomoto

BHREMT— Rz —7 BRER
Executive Vice President, THIRDWAVE CORPORATION

EZWA [REE Tatsuhiko Daigo

AR—YTSVFA T Iv) U R
FAOINPOFAR—SaVFAL 5~
Account Activation Director,
SPORTS BRANDING JAPAN CO.LTD.

KBEICKDABTPRT V21— D EBIRBBIEBHDETDTITRIEE W,
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16:00~1

tyrarA-3
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HRTDIVI—TA VRV NEBHERAR—VICHET )
Japan’s Integrated Resorts: Bringing New Dimension
Of Entertainment, Glamour To Sports

AR—YIVI—FA VA M EIRRA T =SV T E— LU IO BRWEED 1 2/ MR
DHTHAEYY— M (R) . SE BN THEDEREESH BIRIE. AR—VICEDLSBEEERIF
FOHBERDRK—Y 1> 7% HICEBL. BRAR—YBREOMEbE LCOREDBHER
B BERORAR—YERFAOXEERITLTEIENTEZON FANAR VX - A—RL—ya>
TY/O—/VHRBYUIR—Y VT FALIY—EBH IU—F R - VXD RECEOTHS
I3—I 9Ty FEAIRERR—Y DBBAED LS TN UTDH\ EPIERZTHE Do

Nowhere else in the world have sports, entertainment, business and gaming converged
with as much impact as in Integrated Resorts. What do these multi-appeal, headline-
grabbling destinations bring to the game? Could it contribute to Japan's sports
infrastructure, add to Kansai's appeal in hosting international sports events, and boost
the support of local Japanese sportsmen and women? Hear George Tanasijevich,
Managing Director of Global Development at Las Vegas Sands and CEO/President of
Marina Bay Sands, on the teamwork between IRs and Sports, with real examples of how
those pairings have worked.

George Tanasijevich

President and Chief Executive Officer, Marina Bay Sands Pte Ltd. /
Managing Director - Global Development, Las Vegas Sands Corp.

PART1 17:00~17:20
PREICESTRWC20 1 90ERRITRAR~RWC2019FEENED~,
A special update on preparations for the Rugby World Cup 2019 in Japan

[ spedker
Mick Wright

Executive Director,
Rugby World Cup 2019 Organising Committee

B8 & Tsutomu Takano
ABMREANSTE—T—ILRAYT201 9EHERR RISEERFR
Director of Venue Management Division,

Rugby World Cup 2019 Organising Committee

[ speker
Ross Aitken

Venues and Cities Director,
Rugby World Cup Limited

PART2 17:20~18:00
BERHAR—YIERICE T EEOEELZEICOVT,
The Key role of Audio in modern sports venues
BENSNSNBVWREOBRBERE TS0 EEORIBETEIEELRDDDHZ. 20ty
Yav TR ERICEIEEEDE—AELLICZOEREEERICEIIPEEMHERHLTH5S,

With stadiums and arenas under pressure to create unforgettable match day
experiences for their patrons, the role of audio in achieving this aim is becoming more
and more important. Two industry experts will show how audio can transform your
venue and highlight key considerations such as clarity, intelligibility and flexibility.

Tom Williams
Application Manager, Sports Facilties,
L-Acoustics

[ spedker
Craig Lovell

Technical manager,
d&b audiotechnik Japan KK.

Paid Session Free Session

tE"—%i%B/Conference Room B

16:00~16:45 tvy>3VB-3 B

IZnbsDIV—7D RV T7LDH DD

The future of the J-League stadia

=T 05T 51y AHEORRERTSODEERELBERDSE, EBECOVWTER AR
RYITLEBEEER D/ KIRANERZ BEAOINDSDRY I PLDHEEE RS,

We will discuss facility standards, which is one of the five core screening criteria of the

J-League club license system. Panelists with a vision for new stadia construction wil
explore the direction of future stadia of Japan.

| Moderator
[E8F FZ  Yoshiyuki Mano
SAKRE R—Y PR 2R

Professor, Faculty of Sports Sciences,
WASEDA UNIVERSITY

=H fBA  Akito Takata
HRBUI P/ Ry MR—LT 17 2 REDFRALR 3 CEO
President and CEO, JAPANET HOLDINGS Co,Ltd.

FF= X Teruhisa Noro

HARI TV AR—VEEHEEE RYITLTY—F RERE
HIAYNKIR REBERILR

Stadium & Arena Project Authority Head, Sports Business Division, Mixi, Inc.
Formar President, GAMBA OSAKA Co. Ltd.

1Ak {—F Hitoshi Sato

(B)BEATOYYA—Y—T(V—7) I5TREERER

V5TV ARBR RYITLMEER

Officer - Stadium Development, Club Licencing Administration

Club Development Div. Japan Professional Football League (J.LEAGUE)

17:00~17

EM70Y I xAR—YI\T KANSAI BElh—Stvyay
T7ARR—YF—LEEZB I EMDRR—YZATE L —R#R <D,

Maishima Project x Sports Hub KANSAI Special Talk Session“Discussing
Pro Sports Teams! Creating a Major Core Base for Sports in Maishima”

EMAR—YPA Y RERRE VI AR—Y ORBICRDBEC EN 7OV x 0 M EHET ZRIRT
Ty AYY IR NTFA—R ELYYAROTORR—Y3F—LOBLENBEL . EMOES
BBRENE L, EFEOBNREICAT TRERILIOVTEDET,

We will introduce the Maishima Project, which aims to implement sports policies and
vitalize the Maishima area as a whole through collaborations with private corporations,
with professional sports teams (Osaka Evessa, Orix Buffaloes, Cerezo Osaka) based in
Osaka’s man-made island (Maishima) at the center.

A &

Bi##BPi BEXTECHRAIRER & AR— Y1 /(52X
Nikkei Business Publications, Inc.
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9:30~10:15 &v>3vB-5

TZR—ViEIcE T2 BEAMOETAH,

Developing management personnel at sports organizations

AR—VEEDEEEARF TORBE LTREF SN B R—Y AV TV YRILY—DRENDRIE I
DWTED LiF Bty aY AR—VEMORETR CAMBRICBED2 AR DEEICLD, ORBITON
TEEDSHRT Do AM— VIREICH > T B 158, BEEORR—YDH5DZHEFICHL
TAMOBEREREBERARLERTHD AMBUTEPERK—YORBIEERI L.

In this session, we will talk about “the strengthening of management skills of sports
content holders,” an issue significant for vitalizing the sports industry. We will discuss this
issue upfront with a panel of guests involved in human resource development at the
frontlines of sports organizations. To promote sports, developing and harnessing
personnel is essential in all sports-related fields, including competitions, guidance and
organizational management. Sports in Japan cannot develop without such personnel.

BER A% Kumi Fujisawa

IVYPIVYITATINVY KK
Co-founder, Think Tank Sophia Bank

II# #R&  Takashi Yamaya

BRBHTRORYY  AR—Y IV —F AU AY b RERFRAR
CEO, Ibaraki Robots Sports Entertainment Inc.

HAXAR ZEE  Yoshihiko Takubo

JO-EAREARER BHEE HRANR
Dean, Graduate School of Management, GLOBIS University

SIRE 0 Miho Eto
BARMBAYYH—057 I—T 71V TEBEHR
Marketing Manager, Tochigi Soccer Club Co. Ltd.

10:30~11:15 +»

— bl A3 ~ —Y B
IPU—FBBICEITE TVIRERR—YORE,
Fusion of entertainment and sports in the arena concept
AR—YELVIXDMAETBIEICLD, EDKSBFENEFNZON?ZDEY YAV TRETU—FEY
RADIHR/C—MENAR—YELVIADBADBERNS. 7 ) —FRRICHIDBRIRERREION
TOREEERL ARV EIVIADEE LT ) —F ORKGEAIHENBMIEIOVWTRLT 3.
What value can be generated by fusing sports and entertainment? In this session, experts of
the arena business will talk about issues to be considered when constructing an arena, from
the viewpoint of sports as well as entertainment. We will chalk out the future vision for arenas
that blend sports and entertainment and the value that will be generated in the process.

RH E#H  Nobuhiro Nagai

HREABHNBEREZIRME (V- v/ )
REEERETIL—T HEBR
Executive Manager, Business Development Group, COOL JAPAN FUND Inc.

KA IEBR Masaaki Okawa

(AT TOTzyaFI- AT Y RR=LU—F FITFIY
Chairman, Japan Professional Basketball League

LLIZY 5A%  Hiroyuki Yamanashi
EETERAR REREAR HHHARS 8IBR

Deputy General Manager, Uraban Development Department,
SATO KOGYO CO.LTD.

$% ZE Takahiko Kagami

(—H)AVY—NOE-5-XHS FHEE/ ()7 —>ZXI-KL—yay REDHR
President, GREENS CORPORATION /
Managing Director, All Japan Concert & Live Entertainment Promoters Conference

LU 38 Tsuyoshi Yamauchi

SRR GBI SER IOVI/MEEE ER
Project Development Team Deputy Director and
Pianning Department Associate Director, Okinawa City Hall

TZ;R—Y &AL Sports and Al
A=A B OEE RSN DI, ICT RS ORI EBH AL XD S
B ZD LYY 3V Tl ARV h T BARHOERI T, A~ VE R ROBAN SEET B

New business opportunities are expected to emerge through a fusion between sports and
ICT companies, contributing to strengthening the industrial competitiveness of the sports
field. This session will focus on the use of Al technology in sports from the perspective of

sports business.
FEIEF &2 Yoshiyuki Mano

PRAAS AR—VRSRE 50
Professor, Faculty of Sports Sciences, WASEDA UNIVERSITY

[ Paneist |
R ZEA  Hidenori Fujiwara

BB (MR RR—Y - EARY NEYRREE R
FEZAR—VEYRAMER  HIERR

Sports & Cultural Event Business Development

Sports Business Development Divisionll, FUJITSU LIMITED

S Bk Toshio Kawamoto

(HINTTF — S BEREFT FREBERAD CYRANTVRTA—A—Yavizyh
AR=YRIVIAY VTN ~T V= — Y=FPIF—Yv—

Senior Manager, Sprots & Creation Group Leader,

Business Transformation Unit, Digital Strategy Business Division

NTT DATA INSTITUTE OF MANAGEMENT CONSULTING, Inc.

[ panelst |
@ B8 Akira Okada

BA7A-E—TA#) GBS Cognitive AI/IBM SPORTS 7052 —%—
GBS Cognitive Al /IBM SPORTS Senior Managing Consultant,
1BM Japan Ltd.

30~11:15 tvy>3vB

TZAR—YEYRRELTDINGAR—Y DRETREE

The possibilities of parasports as sports business

FHUYEyIBRICNTARY 51 MEAT BT EDPRVWGAR—Y THEH, AR—YEIRAD
BANSRDEZDAREMERH TS 7 RY — h HR— MEROBIEEEIR ZR—YDFfc
BEILDERRFE D/ GAR—VICOWTHERT %o

Although parasports receive less attention than the Olympic competitions, they are full of

possibilities from the sports business perspective. In this session, with athletes and
members of sports organizations, we will discuss parasports that are expected to unfold
new connections with sports.

=8 =¥  Kohey Takashima

A2y I R-5- KittA Rt RERGRILRS

(D) EERRSR BRAUVEYY - NFUVEYI2020E8R EER/
—BAHEEARRV I F 7T E—EH BER

Chief Executive Officer and Founder. Oisix ra daichi Inc./

Tokyo 2020 Olympic and Paralympic Games Committee, Keizai Doyukai /
Chairman, Japan Wheelchair Rugby Federation

/I B Nao Ozawa
DNHEMEEABRME/ G EvrdR— ey — BHES

Chief Executive Officer, The Nippon Foundation Paralympic Support Center

Ll &# Tomohiro Ueyama
NSF—Fr)—EF R ZEBEHEIH
Para Archery, Mitsubishi Electric Corporation
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11:30~1

MERICH T BERARMICOVWTDREEE R,
Playing Surface Key Developments and Considerations

RYIPLIRESTHRBEMRAIID LBEELRBEETHD, TEBREF S DAY MNERIELTNE
DRACERZHEIC. ZOEEEFSSICHES.COEYY 3V TR ZOFFOITFR/—MMcBh
IMTYYRBYY2—YaVPEYFIOTIY a3V HORUABRERESNTOSFHRERD L5,

The playing surface is the most important asset that any stadium owns especially when

15 €y

venues are looking to maximise their revenues by hosting as many events as possible. A
panel of industry experts will discuss key current drivers in the industry including the
advantages of using hybrid solutions, the importance of pitch protection and choosing
the right kind of shock pad solution.

John Sheehan

Pan Stadia & Arena management magazine

Clement Bodin

Operations Director, Natural Grass

Yves De Cocker

Hybrid Graass Director, GrassMaster Solutions

Jason Frew
Vice president of Sales, Signature Systems Group, LLC

Tim Long
Managing Director, HAWKRIDGE ENTERTAINMENT SERVICES

13:30~14:15 tv>3vA-8 £l

TOUR TAMPINES HUB~Y > HiR—ILDRBEIHERI~
The Planning of Sports Facilities in Singapore

ByHh—BERYIPLERDE LY Y HR—LOBEREEER Our Tampines Hub(OTH)J.
IOty ayTROTHREREZBEL. ZORNERE FARERBNT 2. AT ITAT —F &K
ELRFE TN IRBDET A BiaHBYE G LBOEY 3>,

X7 —%35BB/c

11:30~12:15 &v>3vB-7 |

= e
MERRDEIRRORYITLT')—F)
Architects’ view on future stadia/arenas
HETRESHY\RICOWTHARER D SERPRENHSNA RR—YDBELTIEDL
W, TRAR—Y ORREBSTEFTEBDOD EDBMSDVCEBH 270 AR—Y DRREEA
ICAF AV EY I NFUVEYIDLAY—E LTOMHENBRY I T A7) —F.MAZDA
Zoom-Zoom 2 LEE HBUBE BRDFHEEFEI TEIRYITLT ) —FOFF]
RHGEDARYITLT ) —FORKEE?

Although the Japanese architecture industry voiced its views and suggestions about
Zaha Hadid's proposal for the New National Stadium, no debate has taken place on
whether it is appropriate as a platform for sports or whether it can shoulder the future
of sports. As sports turns into a growth industry, stadia and arena are expected to play
arole in the Olympic-Paralympic legacy as well. In this session, we will discuss the future
of stadia and arena with a stadia/arena specialist who has been involved in numerous
projects, including the design of the MAZDA Zoom-Zoom stadium in Hiroshima.

| Speaker |
I Isao Uebayashi

(BZR—Y 772 UT (AR RERFR BFFIFRAS HRPER HH0R
Associate professor in the faculty of sociology, Otemon Gakuin University /
CEO, Research Institute of Sports Facility CO., LTD

HE

"TBHIEDE 77— EAGRBE ZBEVIRY I TLRE:
REODRENSSTEBIRAMEEBITIIEST I

Stadia management for optimization of fan services rather than novelty:

What to do to create the best today from the environment available at present

BKOSEEFOBHREREL OO, FTEE THIEINEAROEHKEFICONTUKDIETS
ZEOBETHB.ZIT BILDD 77V Y —ERBE ERIE U AT Y TLATY—HEEELT,
FROBED S5 TEBNZNEARDHDARIONTERT 2.

Even as we collect information about excellent precedents of the West, we must, first,
carefully share information on cutting-edge examples from Japan that should be our
common goal. Therefore, in this session, we will discuss what we can do to create the best
today from the environment available to us at present in terms of stadia management for
optimization of fan service rather than novelty.

A RF Koji Ishii
BRRHAR—YY—T T 0T IRIN— RTRE
Executive Officer, Consulting Department
SPORTS MARKETING LABORATORY Inc.

+7& =8 Koji Tsuchikura
BRARHRBBIVN—X-T7-v— BEH-I—T TV ITIN—T
Commercial Department, Marketing Group, Kashima Antlers.F.C Co.Ltd.

[ Paneist |
F5 E—  Seiichi Someya

Ub(th) #WITRE XAT(7 TOT2-24B BIARR # 717 IV9TAAV AR BlRHR
Corporate Officer, Deputy General Manager - Media Business Department
Deputy General Manager - Live Entertainment Division, PIA Corporation

Singapore's Our Tampines Hub is a commercial complex centered around a

soccer stadium. In this session, we will invite people connected to OTH and talk about
the reasons for its success and stories behind the scenes. This session is a must for
representatives of local governments who are striving to build their cities or towns
around a stadium or arena.

=18 & Yoshio Takahashi

FURKT HBER EBIR
Associate Professor, Faculty of Health and Sport Sciences,
UNIVERSITY OF TSUKUBA

Zulkiflee Mohd Zaki

Head, Master Planning, Strategy Group,
SPORT SINGAPORE

Teoh Hai Pin
Director, DP Architects Pte Ltd.

TFIE B Akihiro Chiba
ATEY—FUERSY FEREG SERRARE SEERE
Managing Director, Marketing, KOTOBUKI SEATING CO.LTD.

]

0~15:15 tvy¥3vB-9
MEERRIL—=> T RN 2020FDETRIC?,
Will low-oxygen training facilities become mainstream in 2020?
PRU—ROBHEI — IV FEEENBERL — 2 THEN, THICEBA S UTERRBE T
L—=> 7 WA BT 2 MIRAENHEH ST ETHANNE L ST/ 75—V 2HH
LT BESNBTORIBIONTERT B,

Altitude training is considered an effective training method for athletes. However, facilities will
emerge where athletes can train in a low-oxygen environment without having to go to
high-altitudes. This session will focus on such facilities that are expected to increase endurance
by developing greater capacity to carry oxygen, which will help improve athletic performance.
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Global Design Trends in Modern Stadia
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More is demanded from sports venue architects than ever before in terms of creating
futureproof, flexible sports venues whilst also being sustainable and meeting the
requirements of the local community. This session will discuss in-depth the key trends
from around the world with case study examples.
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New Initiatives to maximize revenue and enhance fan engagement
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A diverse panel of industry experts will discuss emerging trends in stadia around the
world to help maximise revenue drivers from design through to operations whilst also
ensuring an unforgettable experience for the fans.
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Talking about the high quality standard in Global Stadium and Arenas
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Discussing about the current state and future of the stadium and arena in Japan
through the manner of facilities and the way of hospitality in global stadium and arena.
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A discussion on the market size of the domestic sports industry
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An estimate of the size of the sports industry in Japan was released in April. “An Estimate of the
Economic Scale of the Sports Industry in Japan - Sport Satellite Accounts in Japan” is the first
such estimate that enables international comparison and continued calculation. What is expected
from Japan’s sports industry, which aims to grow to 15 trillion yen by 20257 We will discuss this
issue from statistical and practical perspectives.
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Data driven marketing for stadia/arenas
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How does data-driven marketing attract visitors to stadia and arena? We will explore the
similarities with customer setting and marketing cases in tourism, a different industry, and
discuss data driven marketing in sports.
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Sports Business Japan 2018 together with Stadia & Arena Japan 2018
includes facility tours for paid participants. Visitors can see the hidden
side of sports facilities, from the backyard, which is usually out of
bounds, to technology and methods used to manage facilities.

Panasonic Stadium Suita (FsikEYyh—29I7L)
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This specialized soccer stadium has a capacity of 40,000 people and has been the
home stadium for Gamba Osaka from the 2016 season. The short distance
between the pitch and the stands and the availability of roof on all stands are
some of the features that make this stadium extremely attractive and
comfortable. It also qualifies as an eco-stadium with LED lights and use of sunlight
and rain water. J-league team Gamba Osaka’s management corporation Gamba
Osaka Co., Ltd. is the designated administrator of the stadium. The stadium is also
attracting attention as a pioneering example of public-private partnership (PPP).
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An indoor stadium located in the Maishima district where sports facilities
accumulate. It is the home arena of Osaka Evessa belonging to the
b-league, and is also the "exclusive arena" that is exclusively owned by the
first professional basketball team in Japan history. It has main arena (2,720
mi) and sub arena (920mi). It is also a home stadium in the Japan Futsal
League, Schleiker Osaka, and other sports events are held such as boxing.
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